www.hationalwatermelonassociation.com

the I

VINE

Official Newsletter of the NATIONAL WATERMELON ASSOCIATION

E-Verify Bill May Be
Dead On Arrival

Conservative, tea-party and libertarian groups have
joined liberalsin fighting a bill in Congress that would
crack down on illegal-immigrant workers. The legisla-
tion, they argue, would hurt businesses and employees
while expanding government regulation. The bill would
require all employersto use E-Verify, an electronic
government database that checks whether new hires are
eligibletowork inthe U.S.

Its prospects had looked good in the GOP-controlled
House. It was previoudly regarded as less controversid than
others drafted to tackleillegal immigration. It was seen as
ableto win bipartisan support in the Senate, too, especially
with unemployment high. Now, the backlash threstensto
sideline the bill, as Republicans seek to placate conserva-
tiveswary of legidation they consider intrusive and to court
Hispanic voters who might deem it discriminatory.

Recently a coalition of regional and nationa groups
that champion less government, privacy protection and
small-business interests wrote a letter to members of
Congress urging them to vote against the bill, while they
also advertise and use social mediato spread the word.

The letter said requiring the use of E-Verify, whichis
currently voluntary, would create a de facto national
identification system, infringe on rights such asthe
freedom to seek work, cripple small businesses, turn
employers into immigration agents and encourage iden-
tity theft. The letter callsthe bill a“job killer” that will
cost employers millions of dollars. The Tea Party said
that their movement strongly opposed illegal immigra-
tion but that “it’s not private enterprise’sjob to enforce
immigration.”

“The bill doesn’t stem thetide of illegal immigration,”
said Andrew Langer, president of the Institute for Lib-
erty, an anti-regulation group. Instead, he said, “it adds
to the burden on small business when the economy isin
the doldrums—a baffling idea.”

The efforts of the conservative and libertarian groups put
them on the same side of the bill as liberal organizations
that favor an amnesty for millions of illegal immigrants.

E-Verify works by comparing information entered
from an employee’s 1-9 employment form with Socia
Security Administration and Department of Homeland
Security records. It isused by 4% of U.S. employers.
Federa contractors must participate, and afew states
also mandate its use.

Businesspeople are pushing for a business-friendly
immigration policy. Over the summer, farmer groups
descended on Capitol Hill to protest what they see as E-
Verify's negative impact on their work force and on U.S.
food production.

In a sour economy, Rep Lamar Smith is pushing E-
Verify as atool to open up jobs for unemployed Ameri-
cans. Critics say thisbill is enough to jeopardize jobs
for hundreds of thousands of legal workers who are
mistakenly flagged. At the sametime, it failsto catch
illegal immigrants using stolen or borrowed documents,
which E-Verify can’t detect.

| I Fall 2011
First Version of Field
Operations and

Harvesting Food Safety
Standards Finalized

In a marathon two-day session, the Technical Working
Group (TWG) of the Produce GAPs Harmonization
Initiative completed the review and finalized the officia
first version of the pre-farm gate Harmonized Standards.
The TWG reviewed comments from auditors, suppliers
and customers that performed ten pilot audits since the
Harmonized Standards were drafted last August.

“Throughout the process of devel oping the Harmonized
Standard, one of the constants has been the working
group’s consideration of feedback. The group has worked
hard to consider every comment, and where those com-
ments indicated aweakness or potentia for misunder-
standing in the standard, changes were made,” said Suresh
DeCosta, Chair of the TWG and Manager of Quality
Systems U.S. Supply Chain Management for McDonald's.

The TWG dso reviewed the Global Food Safety Initia-
tive (GFSI) guidelines for GAPfood safety standards to
ensure that all guidelines within the scope of the Harmo-
nized Standard were addressed.

The Harmonized Standards wereinitiated as a result of
the 2009 United Fresh Global Conference on Produce
Food Safety Standards, where 300 stakeholdersin the
fresh produce supply chain met to discuss audit fatigue
and whether differences between existing audit standards
were improving food safety or just adding cost. Since
that time, the TWG, comprised of over 150 volunteers
representing growers, shippers, customers, audit organi-
zations and trade associations, met ten times to harmo-
nize thirteen GAP food safety standardsinto asingle
checklist appropriate for al fresh produce commodities
and all size operations. A second checklist, for post-harvest
operations, is still
considered draft and
will befinalized by
the TWG soon.

Thefinalized Field
Operations and
Harvesting standards
are available free of charge by logging on to http://www.
unitedfresh.org/newsviews/gap_harmonization. A
“Calibration Committee”, comprised of auditor trainers
and commodity experts, is being assembled to develop a
training program for auditors on how to use the stan-
dards, and organizations like the Agricultural Marketing
Service of USDA, NSF Agriculture (previousy NSF Da-
vis Fresh) and NCSI Americas are already making plans
to offer audits using the Harmonized Standards.

“As of September 1, we will be using the harmonized
standards exclusively in our standard GAP audit pro-
cess,” said Donna Garren, president of NSF Agriculture.
GLOBAL G.A.Pand SQF, which offer food safety certi-
fications based on the GFSI guidelines, are also working
to adapt their audit checklists to utilize the harmonized
standards.
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Department of Labor
Proposes Child
Labor Regulations

The Department of Labor published proposed child labor
regulations on Sept. 2 that seek to prohibit farm workers
under 16 from operating almost al power driven equip-
ment and set other new rules prohibiting young work-
ersfrom contact with pesticides, timber operations and
storage hins. The regulations would only apply to hired
farm workers and not change the child labor parental
exemption, which alows children freedom to work on
farms owned or operated by their parents. The proposed
regulations will have a 60-day comment period.

“There are not as many changes asalot of people feared,”
said Frank Gasperini, executive vice president of the
Nationa Council of Agricultural Employers,

Gasperini said the new regulations are expected to have a
minor effect on larger producers, mainly related to record
keeping. “I think theimpact islikely to be more important
to farm worker families and rural familiesmorethanitis
tofarmers,” he said. “ Teenagers work on farms but they
are not the bulk of farm workers.”

Inapre-release version of the rule, the Department of
Labor said that the proposal would implement specific
recommendations made by the Nationa Ingtitute for Oc-
cupational Safety and Health and increase parity between
the agricultural and non-agricultura child labor provi-
sions. Gasperini said the regulations are likely to have the
most effect on very smdl farms.

“| think the big concern to meiswhether this might hinder
or future by making it so difficult for teensto work on
farms that we further reduce people going into agricul-
ture.” Gasperini said Department of Labor officiastold
members of Congress that the regulations will:

* Strengthen current child labor regulations prohibiting
agricultural work with animals and in pesticide handling,
timber operations, manure pits and storage bins.

* Prohibit youth in both agricultural and non agricultural
employment from using electronic, including communica:
tion, devices while operating power-driven equipment.

* Prohibit farm workers under 16 from operating almost
all power-driven equipment. A similar prohibition has ex-
isted as part of the non agricultural child labor provisions
for more than 50 years.
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SwegeT®

Keeping it fresh and sweet...year-round!

Dulcinea Farms™ is passionate about providing the best tasting produce in any season. Our watermelons are simply
irresistible and bursting with flavor. Each product we bring to market has been carefully selected to meet the standards
we have set for ourselves: consumer tested, retail accepted and always with unique characteristics. Executing on our
quality promise takes dedication — from planning and harvesting to delivering the best tasting watermelons to customers.
Partnering with growers and suppliers who share the same passion and commitment has been a key to our success.

Cogyrighi © 200 Dulomes Tarms, LLE™ K Kights Reweneed

Enjoy the Dulcinea® difference year-round!

RUBY®BLISS. ..,

i

PRODUCT. INNOVATION. QUALITY. MARKETING. CONSUMER SATISFACTION.

800.495.1561 ® dulcinea.com
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IFCO

Pallet Supply, Repalr,
Recycling and Retrieval
for Growers

Ij Accepted or preferred by
leading grocery retailers

Ij Reusable wood stringer pallets

Ij Over 60 facilities nationwide ready
to serve you

RESP(T)V IFCO SYSTEMS NA
877-430-IFCO | www.IFCO-US.com
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BLUE HAS/NEVER BEEN SO SOLID.

A trusted business‘partne‘r means confidence'in your decision making.

) With decades of supply chain experience' and an unmatched dedication to
innovation and continuous improvement,“«CHEP'is.your problem-solving partner:

Learn how we can help: Every day.

- . L]

o Bty . S
> chep.com/trustedchoice

-
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CHEP
ey - gl 718 e THE TRUSTED CHOICE.
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A Leader Retires:
Already Missed

Some of us learned most
recently that Wanda
Letson from our Texas
Chapter, has retired after
30 years of serviceto the
Texas Watermelon As-
sociation and support of
S0 many chapters and the
NWA.

It goes without saying that
‘nothing is forever’, and |
guess that is also the case
when it comes to people that we rely on, that genuinely
like, and care for.

On a personal note, Wanda became a friend almost
immediately; almost the sister that | never had. The
spirit of family was very evident. It hasonly been a
little more than a month since she retired, and | miss her
already.

| truly am glad that she was recognized at the national
convention in Dallas a couple of years ago with the
NWA Outstanding Service Award. With her family

in attendance, it was awonderful moment to honor a
person that has been committed and dedicated for many
years.

Wanda, Thank You for being our Friend, our Comrade,
and a big part of our Watermelon family. We know that
you will not be far away, and count me calling you to
pester you. After all, that’s what brothers and sisters do.

COOL oversight
riddled with
problems, audit says

The U.S. Department of Agriculture’s oversight of
country of origin labeling (COOL) is riddled with in-
consistencies between state officials conducting the au-
dits, problems with how retailers are selected for review
and delays in communicating results of the audits.

Those are just afew of the shortfalls detailed in areport
from the USDA’s Office of Inspector General concern-
ing the agency’srole in enforcing country of origin
labeling laws.

The report says the USDA’s Agricultural Marketing
Service has made some strides in implementing en-
forcement of the law since it went into effect in March
2009. According to the report, the AMS has coopera-
tive agreements with all 50 states to conduct reviews of
PACA-licensed retailers to ensure they adhere to COOL
regulations, including recordkeeping.

Items covered by COOL include fresh and frozen fruits
and vegetables, beef, pork, fish, and peanuts.

The report said AM S needs to make many improve-
mentsin its oversight of COOL.

“Specifically, AMS needs to strengthen its process for
selecting retailers for review, strengthen the review pro-
cessitself, and improve the timeliness with which AMS
evaluates retailer documentation and issues noncompli-
ance letters,” Gil Harden, assistant inspector general for
audit, said in the report.

“AMS needs to vigorously enforce COOL requirements,
provide better oversight of the state agencies tasked
with conducting the retailer reviews, and improve the
way it communicates with and provides program guid-
ance to retailers,” Harden said in the release.

FDA sets hew
fee schedule

New fees related to the Food Safety Modernization
Act have been announced by the Food and Drug Ad-
ministration. An Aug. 1 notice in the Federal Register
said the fee rates will be effective Oct. 1 and will
remain effect through Sept. 30, 2012.

The fees apply to domestic and foreign facility re-
inspections, failure to comply with arecall order
and importer re-inspections, according to the notice.
The agency said it will accept comments on the fees
through Oct. 31 and consider those comments when
considering fees for fiscal year 2013.

The FDA said the fees would be billed on at arate of
$224 per hour for direct work of FDA staff, excluding
foreign inspection travel costs. The agency plansto
charge $335 per hour for direct staff work requiring
travel to another country.

According the Federal Register, the food safety act
requires that fees account for 100% of the cost of the
activities and the revenues generated can only pay for
those activities.

The invoice for FDA fees will be sent to the responsible
party after the agency completes the work. Payment
must be made within 30 days of the invoice date, or the
fee shall be considered as a claim of the U.S. govern-
ment subject to provisions of U.S. code, which allows
for reduction of tax refunds and wage garnishment.

FDA recognizes, however, that for some small busi-
nesses the cost of re-inspection or recall oversight could
impose severe economic hardship, and there may be
unique circumstances in which some relief would be

appropriate.

“Thus, during fiscal year 2012, FDA will consider waiv-
ing in limited cases some or all of an invoiced fee based
on a severe economic hardship, the nature and extent of
the underlying violation, and other relevant factors.”

According to the notice, Congress directed the FDA to
consider the burden of fee amounts on small businesses,
including reduced fees. However, according to the Fed-
eral Register, the FDA wants to gather more information
before establishing
those guidelines.

Therewill beno

Separate small

businessfee schedule I-

for fiscal year 2012. —

ATTENTION
FARMERS, PACKERS,
SHIPPERS, SUPPLIERS:

Would you like to help encourage one of the largest
suppliersin the produce industry to become a sponsor
in NASCAR with one of our own?All it will takeisa
few minutes to fill out a brief survey and fax it in.

Ross Chastain is an 18-year old successful stock car
driver from Florida; Son of awatermelon farmer,
Ralph, and nephew of Rich (Melon 1).

With watermelon running through his veins and at
the ripe old age of 18, Ross has won about everything
that can be won in the late model stock car circuit in
Florida. He has been given the great opportunity to
drivein afew NASCAR truck races during the late
summer and thisfall, and is doing well for arookie
driver in the series.

After hisfirst truck racein Indianain late July, Ross
joined watermelon queens to meet race fans before
the Nationwide race, handing out watermelon samples
and talking about watermelon and racing. It was a
great day after he raced so well against the series
regulars.

Thereis an effort beginning that will hopefully show
John Deere that as an industry we are behind this
young driver, and would like Deere and Company

Wide variations seem to exist between COOL review-
ersin different states, and sometimes within the
same state. “For example, only 18% of the reviews
completed in Kentucky during 2009 identified one or
more non-compliances, while 96% of those con-
ducted in Missouri during the same period identified
non-compliances,” Harden said in the report.

Mike Jarvis, spokesman for the AMS, said “we contin-
ue to improve oversight, as well as the enforcement.”
Jarvis also said, “we' ve got some protocols to enforce
COOL recordkeeping provisions of the supply chain,
we have trace-back audits to establish the chain of cus-
tody to ensure accuracy of the COOL declarations.”

According to the report, AMS also failed to notify re-
tailers of noncompliance in atimely manner. The OIG
found that in 1,719 of the 5,528 reviews conducted

during 2010 with identified
non-compliances, AMS did U S |
—_— —

not formally notify retailers
that they were out of
COOL continued on page 35

compliance for at least 60
daysfollowing the
completion of onsite
reviews.

to sponsor histeam full time in the NASCAR truck
seriesin 2012.

You can help by taking 5 minutes of your time to fill out
asurvey and faxing it in o Rich.

The surveys will help to show Deere and Company
that many in our industry are behind Ross. Just look
around at how many hats, shirts, collectibles, toys, wall
hangings, and so much more that many of us have from
John Deere. Then look at the tractors, farm equipment
and much more that watermelon farmers have with the
famous green color and Deere logo. Our industry is
invested into Deere and Company.

With your survey help, the Chastains will be able to
encourage Deere to sponsor the career of ayoung driver
that will always have watermelon in his heart (and
hopefully on his race truck too). Ross is a fine young
man that we can all be proud of.

If you would like to complete a survey, please log on to
www.rosschastain.com to get the survey. Thank you for
your consideration.

Leonardo Academy
Charts Sustainability Goals

The Leonardo Academy has outlined goals for the next
phase of drafting sustainability metrics that the group
hopes to have in hand by April next year.

The first remote quarterly meeting of the committee was
Aug. 25, and the group passed a motion to hold three
conference call meetings in addition to the annual face-
to-face meeting to increase the progress of developing
sustainability metrics, according to a press release from
the group.

Committee chairman Brian McElroy, organic supply
manager for Driscoll’s Strawberry Associates, said in
the release that 30 participants took part in the confer-
ence call. Other interested individuals are welcome to
join subcommittees to contribute to the work, he said.
“Now isthetime for all those interested in sustainable
agriculture to get involved,” he said in the release. “We
continue to work toward finishing a draft standard for
public review by April 2012.”
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The fungicide you've always wanted is finally within reach.

Inspire Super fungicide - a new partner for your watermelon disease management program,
delivers excellent control of gummy stem blight, leafspot and other damaging diseases. (l syngenta
n

As part of your overall spray program, Inspire Super can help sustain fungicide effectiveness SPIlE.
and manage resistance. Top of the class. Super

©2010 Syngenta Crop Protection, Inc., 410 Swing Road, Greenshoro, NC 27409. Important: Always read and follow label instructions before buying

or using Syngenta products. The instructions contain important conditions of sale, including limitations of warranty and remedy. Inspire Super

g @ Isnotcurrently registered for sale or use in all states. Please check with your state or local extension service before buying or using this product.
Syngenta Inspire® and the Syngenta logo are registered trademarks of a Syngenta Group Company. Syngenta Customer Center: 1-866-SYNGENT(A) (796-4368).
www.FarmAssist.com MW 1LPHO0069 9/10
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National Report

What a fantastic year it has been for our National Queen Whitney! She has enjoyed a busy promotion-filled schedule her entire
year! \We appreciate the excellent job she is doing! Whitney and | thank each of you sponsors for making it possible!

Rusty Kinard & Mark Williams Sponsor Freedom Aloft Weekend

Awesome watermelon promotions in the Greenville, SC set up by SC Coordinator, Ms Ann Bryant, and sponsored by Rusty
Kinard, and Mark Williams, South Carolina. The weekend events included, Bi-Lo in store promotion, a heart warming visit to
the Shiners' Hospital for Children, live TV on WY FF, NBC Ch 4 news. The Queens attending; South Carolina, North Carolina,
Mar-Del, Florida and National and they were joined by Chef Joe Poon. We attended Saturday and Sunday of the Freedom Aloft
Weekend, afun family event with over 300,000 people attending, with hundreds of hot air balloons. It was a sight to behold to
see them all ascend on the festival. Thanks Ann for all you did and specia thanks to Rusty Kinard and Mark Williams for spon-
soring us!

Billy Smith Water melons, Rantz Smith Farms, Josh M oore of First Choice Melons, Gordon Etheridge and Mike Ca-
ruthers, Bob Gibson of Gibson Produce, Murray Tillis, Borders East, Jeff Garrett of Clifton Seed Co., Adam Lytch of
L& M Companies, Sponsor Chiefland Festival

\We were pleased to be sponsored to the Chiefland Watermelon Festival by these sponsors. Our host sponsor Mr. Billy Smith,
wife Corliss, and son Rantz. They did afine job taking care of us. They fed us all well and provided us with fantastic lodging at
the beautiful Gilchrist Club. It is fabulous! We were joined by the Florida, Alabama, and Newberry Queens! What a great time
we all had together. Jessica Southard 2010 National Queen also joined us! We enjoyed the parade and the activities of the fes-
tival and pageant! Thanks Billy, Corliss & Rantz for your gracious hospitality! Thanksto all our generous sponsors for making
the Festival possible!

PBS Filming of the America’'s Heartland

Whitney was so pleased to be included in the filming of America’s Heartland a PBS presentation filmed at the farm and water-
melon warehouse of Ricky and Charlotte Jackson of Jackson Farming in Cordele, Georgia. The segment isdueto air in Octo-
ber. Thanks Again Ricky and Charlotte!

Leger & Sons SponsorsWALB TV Noon Show

Special thanksto Greg Leger of Leger & Son for sponsoring Whitney for the Noon Day show on WALB TV channel 10 of
Albany for their annual Watermelon event filmed in Cordele, Georgia. She joined Ruthie Garner, host and several local queens
and event coordinators for the Cordele annual Watermelon Festival.

Coosaw Farms & South Carolina Water melon Association Sponsor

Thanks to Coosaw Farms, the Bradley O’ Neal family and the South Carolina Watermel on Association for sponsoring us to the
Hampton Festival, and to the Charleston River Dogs game... it was great! We enjoyed a visit with the O’ Neal’s and a tour of
their state of the art watermelon facility. Soon off to meet Ann and Holly in Charleston for the River Dogs game. What a great
promotion, serving all the fans following the game! Awesome! Back to Hampton, for the girlsto ride in the parade, where each
of the girls was provided a beautiful float, Hampton is such a hospitable little town! Both girls enjoyed the festival! We were
treated to lunch by Rusty Kinard, and took a quick visit to Kinard Farms. Thanks Rusty for all your support. Specia thanks to
Coosaw Farms and the South Carolina Watermelon Association for sponsoring us to Charleston and Hampton!

North County Fruit Sales, Sponsor Macy’s Event in Salt L ake City

Thanksto Jim and Valerie Zaferis and family for sponsoring us to Utah to arecord breaking event at Macy’s Grand Opening in
L ehi. We were pleased to be there to promote and witness the world’s largest watermelon display! Three truck loads of water-
melons were placed out front of the Macy’s store for their grand opening celebration. We toured the new store the day before
and met several of the Macy’s management staff. Wow what a mediafilled event thiswas! Severa live segments from Fox 13,
Salt Lake City’s number one station and their TV personality Big Budah interviewed Whitney, challenged her to a watermelon
eating contest and carried it live on the air in several live segments during the day! We had local newspaper coverage, as well
aslocal TV. Va even provided us with awatermelon mascot that added to the festivities. This World's Largest Watermelon dis-
play really brought in the coverage. All the Macy’s executives were on hand. Valarie and her daughter Alyssa Neal, treated us to
atrip to Park City, Utah, the Great Salt Lake and Temple Square in downtown Salt Lake City! Special thanks to North County
Fruit Sales, JJm and Valerie Zaferis for sponsoring us and to Valerie and Alyssafor your gracious hospitality! It was awesome!

NWPB Sponsors Tokyo, Japan, SEI'YU Storesand July 4th Party at the US Ambassador’s Residence

We left Salt Lake City for Tokyo, Japan! Whitney was so excited to experience the culture and sights of Japan! Upon arrival,
dinner with NWPB’s Gordon Hunt and our gracious host from Yamano & Associates. It was busy days in Tokyo, the following
morning we were off to the SEI'Y U store for in store promotions. They were excited to have our Queen Whitney in their store.
Such gracious people! The following day LIVIN stores, with the same level of excitement! On July 4th Whitney was a guest

at the U.S. Embassy’s U.S. Ambassador Residence in Tokyo. Ambassador John Roos and his wife Susan had an exciting event
featuring American products. We were pleased to be included, and for watermelon to be spotlighted. Thanks to Dan Van Gron-
Ingen for providing the watermelons for the event. Whitney got to explore a bit of Japan with a city tour and Mt. Fuji tour, even
aride on the bullet train! Thanksto NWPB for sponsoring and to our stellar host NWPB’s Gordon Hunt!

Until Next Time
Eleanor T. Bullock, NWA Promotion Coordinator
229.273.8638 office; 229.322.9933 cell; eleanor @websign.net email
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INTERNATIONAL@ PAPER

Bulk Packaging

The Premier Supplier, Innovator,
and Partner for Bulk Packaging

International Paper is positioned to meet your bulk
produce packaging needs as never before. With our
expanded network of plants we can deliver the pack-
aging you need, when you need it. Coupled with a
dedicated Sales and Service team, International Paper
is not just a supplier but a partner with the produce
industry.

Container The Americas

International Paper Bulk Packaging provides the
strength and features you can rely on to protect and
deliver your product to the retail market.

¢ 40 years of experience in bulk packaging /
aButler

e Sets up fast and locks securely :
* Stable when handled DExeter Richmond®
e Network of plants and distribution centers that make JHCE
supply seamless
e Use of High-Performance linerboard and structural design
elements improve performance and protect the product
Blafayette

e Recyclable product that meets sustainability needs

¢ \\Vide range of graphic capabilities

For information contact:
Lafayette, LA 800-737-2267
Morristown, TN 800-264-8650
Richmond, VA 877-291-9855
Exeter, CA  559-594-1003
Butler, IN 800-355-9723

&oman 2008 177/ ¢

International Paper
Industrial Packaging

6400 Poplar Avenue © 2010 International Paper Company. All Rights Reserved.
Memphis, TN 38197 PEANUTS® United Feature Syndicate, Inc.
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National Pictures

on theair at WY FF NBC, channel 4 Greenwlle SC
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and Sponsor Josh Moore of First Choice Melons Whitney chat with Angela, Louise and Bradley
at Coosaw Farms

-

Serving up melons at the River Dogs Baseball
gamein Charleston

Whitney gives sponsor Billy
Smith ahug in Chiefland!  §

with Sponsor
Jeff Garrett in
Chiefland

Thank You Jim & Valerie Zaferis, and Alyssa,
North County Fruit Sales

CR i D UPI:NINU

On the air for PBS'sAmerica's Heartland Ribbon Cutting at the Macy’s Grand Opening, Lehi, Utah

Whitney in Chiefland

Pallet Supply, Repair, Recycling & Retrieval for Growers

+ A lower-cost alternative to pallet rental
IFco +* Accepted or preferred by leading grocers 956-227-3077

Rec paLler sysiens  «* Nationwide service info.na@ifcosystems.com
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NEW! Fascination
quality seedless with great taste

e Attractive, red firm flesh with very small pips and e | arge size seedless; mostly 45 and 36 count

great watermelon flavor for fresh market or fresh cut
¢ Rich, deep skin color for a classy appearance e Uniform size and blocky-oval fruit shape
e Improved disease resistance with intermediate e Maturity is usually 2-3 days earlier than
resistance to Fusarium Wilt race 1 and Tri-X-313 watermelon

Anthracnose race 1

NEW! Super Pollenizer™ SP 5 varlety
the next generation . '

¢ Intermediate resistance to Fusarium Wilt race 1, 2,
Anthracnose race 1, and Powdery Mildew

¢ Durable, long-lasting plant with a strong root system

e Multi-branching lacey plant with ample male flowers

Full Count®
plants to count on

e Guaranteed Full Count delivery of your plants; back-up plants available

¢ Wide selection of preferred seedless, seeded, and Super Pollenizer varieties

¢ Nationwide network of quality transplant producers

e Dedicated team with over 100 years’ combined experience

< Full Count

Plant program

=D 2
syngenta.

. 4

L.

©2011 Syngenta. www.rogersadvantage.com. IMPORTANT: Always read and follow the tag and product label instructions before buying or using Syngenta products. The instructions contain important conditions
of sale, including limitations of warranty and remedy. NOTE: Photo(s) represent a variety; actual appearance may vary. The Alliance Frame, Purpose Icon, the Syngenta and Rogers logos are all trademarks of a
Syngenta Group Company.

For complete disease resistance information, please visit www.ROGERSDiseaseCodes.com WAT 01 00026a En BGD 2011-02
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Alabama Report

Another summer past, another summer packed to the fullest,
with promoting watermelon that is! Queen Anne-Marie has
had a busy summer season, traveling all over throughout our
great state of Alabama, as well as Georgia, Florida, Mississip-
pi, and Washington D.C. With our busy travel season, Queen
Anne-Marie and | have traveled thousands of miles, passed
out hundreds of slices, and seen countless smiles after that
first bite.

Anne-Marie’'s summer months continued with a visit to the
Nation’s Capitol for the Safeway National BBQ Battle. The
BBQ Battle brought thousands of food lovers to Pennsylva-
nia Avenue, where countless food vendors and competitors
were setup to feed the hungry crowds. There may have been
hundreds of other booths passing out food, none was quite
as popular as our Watermelon Queens and their fresh, juicy,

from way back in line!

A HUGE Thank You goes out to the Mar-Del Watermelon As-
sociation and Coastal Growers for inviting us to help them on
Capitol Hill. To Will & Candice Hales, Travis Hastings, Dawn
and Zach Collins, and Queen Jordan Calloway — Thank you for
the great hospitality! To Jeff, Bobbie Jo, & Jenna Garrett, and
Past AWA Queen Melinda Gooch — Thank you for also being a
part of such a great weekend! We worked hard but had a great
time and I’m sure we all can’t wait to do it again!

Queen Anne-Marie moved on next to celebrate the 4th of July
at the Grand Bay Watermelon Festival in Grand Bay, Alabama.
In Grand Bay, the Watermelon Queens start the festival by tak-
ing the first bite of the watermelon for the season. We cel ebrat-
ed the Nation’'s Birthday with watermelon grower and AL State
Representative, David Sessions, among other Alabamians who
love everything about the longest running watermelon festival
in the state of Alabama.

The Mississippi Watermelon Festival was another stop on our
summer tour. Queen Anne-Marie enjoyed every bit of the festi-
val — including the Seed Spit Competition, Watermelon Eating
Contest, and her Radio Interview with WFFF. It was a long, hot
day in Mize, Mississippi, but Queen Anne-Marie represented
the AWA well as we spread the good word about the Alabama
Watermel on Association.

She was also lucky enough to bean honored guest with the
Montgomery Biscuits baseball team and threw the First Pitch.
Anne-Marie practiced for weeks with her high school baseball
coach and that practice sure paid off! Not only did Anne-Marie
pitch that ball in perfect form, but she surprised the catcher by
sending it straight to his glove. She made the watermelon fam-
ily and her big support team at the game very proud!

I’d like to take another moment to say thank you to al of

our members, supporters, and the entire watermelon fam-

ily for helping Queen Anne-Marie and myself work hard for
this industry throughout this summer. A great big thank you
goes out to the AWA Sponsors, specifically to Billy & Corliss
Smith; Cheryl Hicks, Jeff & Bobbie Jo Garrett; Jay Jones; Jim
Mastropietro; Arnold & Chandler Mack; Josh Moore; Dave
Genecco; Dean Tucker; Tom Daughtry; and Rosie Elliote. Wish
us luck as we continue in our travels to the Washington Public
Policy Conference and PMA. Seeya |l there!

Ali Rauch

AWA Promotions Coordinator
ali.rauch@gmail.com
217-317-0553

watermelon slices — You could almost see the mouths watering

meber

Queen Anne-Marie Ready to Feed Thousands at the Safeway
National BBQ Battlein DC!

Queen Anne-Marie with the Grand Bay Watermelon Queen and
Junior Miss Queens at the 4th of July Festival.

Newberry Queen Jenna Garrett, MWA Queen Jordan, and AWA
Queen Anne-Marie serving Slice after Slice.

= =

Queen Anne-Marie with Watermelon Grower at AL State Repre-
sentative David Sessions a the Grand Bay Festival.

Queens Jenna, Jordan, and Anne-Marie with John Treadway of
Safeway Foods— Thanks for your help John!

Shesureloves her yellow mesat watermelon — and that big knife
cut hundreds of dicesthat hot July 4th.

Shemay havebeen k.
working hard, but
sometimes you ¥
haveto sneak adice ™ = -
—and QueenAnne- | »
Marie did more than
oncel |

J Meleo

Nz

Tl 11

Mississippi Watermelon Festival welcomes Queen Anne-Marie to
Mize, Mississippi.

Serving some fellow BAMA Fans on PennsylvaniaAvenue at the
Safeway BBQ Battle—Roll Tide!

Mississippi Watermelon Queen and Jr. Miss with AWA Queen
Anne-Marie before they spit their seeds!

Queen Anne-Marie stops to talk watermel on with some Safeway
BBQ Battle Supporters— the Chefs of Rancher’s Reserve.

AWA Queen Got to Throw the First Pitch at the Montgomery
Biscuits Game — Great job!

" Thank You to Bobbie Jo and Jeff Garrett for Joining in and Help-
ing out at the Safeway BBQ Battle!

Thanks to her awvesome coach — Queen Anne-Marie successfully

A
Queen nneMaleatheGrand Bay AL Watermdon Fesnval threw the first pitch AND madeit over the plate!

Pallet Supply, Repair, Recycling & Retrieval for Growers

+ A lower-cost alternative to pallet rental 956-227-3077

+* Accepted or preferred by leading grocers
+ Nationwide service info.na@ifcosystems.com

IFCO

RFC ' PALLET | SYSTEMS
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Shipping watermelons year-round
Watermelons individually weighed & inspected

AFHOId I\daCk yga’lehraﬁng %

Brenda Mack
Chandler Mack
Jon Mack
Terry Jones

Jason Turner

Ken Wiles Phone: 800.334.1112
Dary]ena Keene Fax: 863.678.0022

Accounting Office: 863.692.1200

(Accounting)

Mack Farms, Inc. River Packing, Inc.

growing all varities of packing and shipping

potatoes & watermelons potatoes & onions year round
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Florida Report

Watermelon Greetings from the
Sunshine State of Florida

Queen Katelyn spending the * Fourth of July” at the Watermelon
5K Runin Orlando, Florida

Mrs. Debra and | have spent our summer months
touring farms, promoting watermelonsin grocery
stores, and lobbying for the watermelon industry.
Through these activities | have learned valuable
Information about watermelon production from
the seed to the final product. Thank you to all
who gave their valuable time to accommodate me
on my tours and promotions, thus enhancing my
understanding of the watermelon industry. | am
blessed to represent a state producing safe, high
guality, and affordable watermelons for consum-
ers. Thank you again for your continued support.

Katelyn B. Kelley
2011 Florida Watermelon Queen

Queen Katelyn and | have been busy this past
summer promoting Florida Watermelons. We
would like to thank everyone who sponsored us b ;
on these wonderful promotions. If you would like Jonn Toth - Indin Hills Prod.ce
Katelyn to appear for any watermelons promo- . RNETIUBE. e
tions for the fall please email me at debra@flfwa. _-—_'“_,‘P'“d“ A
com

Mark your calendar for the 44th Annual Florida
Watermelon Convention March 23-25, 2012 at the
Renaissance I nternational Plazain Tampa, Flor-
Ida. President Billy Smith and hiswife Corliss,
Patty and | have started working really hard for an
exciting watermelon event. Check out the details
on the Florida Watermelon A ssociation website at
www.flfwa.com. Hope to see you there!

Asyou plan your Holidays events please be sure
and remember to buy that Florida Watermelon
thisfall. Happy Holidays from all of us at the
Florida Watermelon A ssociation!

Until Next Time!

Debra Harrison

h - [
Employees at Longo’s have fun compete in the Watermelon
Eating Contest

Florida Watermelon Promotions Coordinator
Email: debra@flfwa.com

Home Phone: 863-494-1163
Cell Phone: 863-633-8306

' Welcome Center in Jennings, Florida

e

» Ll

Pallet Supply, Repair, Recycling & Retrieval for Growers

; + A lower-cost alternative to pallet rental
IFco +* Accepted or preferred by leading grocers 956-227'3077

ec paLLer systens  «# Nationwide service info.na@ifcosystems.com
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LABEL TECHNIQUE SOUTHEAST, INC.

Custom. Lol * i Stk Ll * T & o Jolsl

3377 Bill Metzger Lane  Pensacola, Florida 32514
800-476-1028 » 850-478-8801 850-478-8803 Fax

Providing Quality Custom
Labels for The Watermelon Industry

WATERMELON
e €

harvestmark.com

RE‘*D SEEDIESS
WATERMELON

MAY CONTAIN AN OCCASIONAL SEED

2.

33383 4024
#4032
e A€

farvestmark com %0(
C. (%3
3377 il ME

* Flexographic Printing / Line Screen 200
* Pressure Sensitive Labels

* Non-Pressure Sensitive Tags

* Security Labels / Tags:

OVD / Holographic
- Tamper Evident
- Destructibles / Frangibles
- Color Shifting: Ink / Film

- Track and Trace through Taggant Technology

- Pass / Fail Authentication
- Continuous Thread
Water Mark

* Consultation: Securing the Supply Chain
* Thermal Transfer

* Direct Thermal

* Consecutive Numbering

* Bar Codes

* Laser Labels

* Static Cling

* Durable Goods Labeling

* Underwriters Laboratories (UL) Labels

* 4 Color Process Printing

Callus today! Our staff is ready to assist

you with quality label solutions, from

original concept to finished product.
1-800-476-1028

PruCT 0N

, LYCOPENE (/d,

LEADER IN
FRESH PRODUCE ¥

While many factors affect heart disease, diets low in saturated
fat and cholesterol may reduce therisk of this disease,

RED SEEDED
WATERMELON

i I,

33383 40242
#4031

SH
1234 5678 3
9101 1121 :

harvestmark.com 5
‘17% o
0 [.va terme\o(\'

|

3338340243

H:
1234 5678
9101 1121
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Georgia Report

Hello Watermelon Friends.

The 2011 tour for the Georgia Watermelon Association has been very productive. We had several pro-
motions new to our Queen tour this year, as well as annual promotions we look forward to each year.
Asyou are al aware, it takes a team to make the tour flow as a success, and our GWA family has again
pulled together as ateam and made this year as successful asit has been.

Starting with the month of June, our Queen Jenna Saxon enjoyed an educational farm tour in Tifton,
Lenox and Arabi to learn the industry from the field, to the packing house, to the store. Jenna has an
extensive agriculture back ground, but even she learned several facts she didn’t know about agriculture
during the farm tour. From the Farm tour we promoted watermelon in Harvey’s and Plggly Wiggly.
Juneis avery hot month in south Georgia, and the watermelon slices were much appreciated in the

summer heat. Two of GWA's dedicated “ Has-Beens’ Jarret Watson Barnes and

Wendi Youngblood Wolf with Queen Jenna at the BravesKid's

Again this year, our tour was double booked during the Watermelon Festival that was held in Cordele, Base RuninAtlanta, GA.

GA. Our second runner up Jennifer Eadie from Macon helped us with the festival while Queen Jenna
promoted watermelons in Toronto Canada with NWPB. Jennifer Eadie worked very hard during the
festival and represented GWA very well. While in Cordele for the festival, Jennifer participated in the L
Watermelon parade that strolled through the downtown streets of Cordele. Next, we made a few farm
visits followed by the Big Melon contest and the adult and children seed spit. We had more participants
this year for the seed spit than ever before. Thank you to Rusty and Pam Autry, Mitch and Janice
Mitchell, David and Gayle Hobbs and Steven Vandermeid for helping during the festivities. After the
seed spit in watermelon park Miss Jennifer Eadie attended the Georgia Farm Bureau Luncheon.

While the Watermelon Festival took placein Cordele, our Queen Jennajoined the National Water-
melon Promotion Board and the Florida Watermelon Queen Katelyn Kelley in Toronto Canada to
promote Georgia and Florida watermelons. It is not everyday a Canadian has the opportunity to meet a
watermelon queen. Our goal was to promote watermelon consumption and Longo's Annual Kid's Wa-
termelon Eating Contests. Our queens interviewed in front of thousands of Canadian viewers on FCC
TV where they discussed watermelon selection, and storage techniques. We had in-studio radio pitches
as well as telephone interviews. The main focus on the radio was the nutritional benefits of water-
melon and how to select a perfect melon. During the Toronto promotion Brad Bownsey of NWPB and
Mimmo Franzone of Longo's joined Jenna and Katelyn at three Longo’s in-store promotions. In-store
promotions in Canada are always a delight to work. Canadians are generally very health conscious

and very excited to meet Watermelon Queens. A specia thanks to Juliemar Rosado of NWPB, Brad
Brownsey of NWPB, Mimmo Franzone of Longo’s and Andrea Karpala of Faye Clack Communica-
tions for afantastic promotion. A lot of hard work paid off during this event.

During July we began the month at the Braves stadium attending the Publix Tailgate. Members and
Board members of GWA joined together to serve thousands of Braves fans cold pre-sliced chunks of
watermelon before the game. We held a seed spitting contest throughout the day and shared water-
melon tips with fans. GWA received a*zinning of right field wall LED during the bottom of the 3rd in-
ning July 2nd. The runners that ran during the games throughout the months of June and July promoted
“Georgia Watermelon...You just can’t hide the Goodness”. Tremendous exposure for GWA included
Publix Tailgate and TV Banner Ad during 26 games. Combined game attendance for both game days,
we promoted watermelon to approximately 60, 751 fans. This promotion was the perfect way to spread
our brand awareness.

On the second day of our Braves promotion Ms. Jenna was announced as the Honorary Team Captain
for the Atlanta Braves on July 3rd. She walked onto the field with the Braves Manager, Freddie Goon-
zalez, greeted the umpires and exchanged the line up cards. Jenna shared watermelon facts with the
Braves chef, and enjoyed fresh watermelon with Braves Sales Manager, Mark Lehman. Jennawas able
to greet over 1,000 children that ran the bases following the July 3rd Braves game. Jenna appeared as
the special post-game field guest.

During this weekend we also promoted watermelons at Ingles, Piggly Wiggly and Krogers. The July
4th crowd is aways exciting to share watermelon fun facts with, and watching the watermelons exit
the store is always a thrill of ours.

In July Queen Jenna joined NWPB to promote Georgia Watermel ons throughout Newfoundland,
Cambridge and Quebec. Jenna promoted Georgia watermelonsin 6 Coleman'’s Stores, attended a
cookout with Coleman’s. Jenna interviewed on camera and by radio in each store. The gratitude of the
Canadians is hard to describe. Each consumer is eager to learn about the watermelon queen and the
area the watermelon is grown from. The children in the area are thrilled to have eating contest and seed
spits. Though to us the weather is very cold, they were thrilled to have sunny days, which made for
perfect watermelon promotion weather. GWA is extremely thankful to have the NWPB and the staff of
NWHPB. The hard work and dedication NWPB has for our watermelon industry is making our promo-
tions bigger and better every day. Thank you NWPB for your creativity and hard work. Gordon Hunt
of NWPB, and Judy Bennett of Coleman's.

Queen Jenna enjoyed the Indianapolis Race in Indiana with al the state queens where pre-sliced water-
melon was handed out to thousands of race fans. Thisis a promotion we enjoy annually, and this year
we had an added treat with Rich Chastain’s nephew racing on the Indy tracts. Yes, we have alot of
talent on our watermelon family. From Indianapolis, Jenna headed back to Georgia to attend the annual
Georgia Bulldog Fall Practice Watermelon Day. Thiswas an exciting annual event for Jenna since she
is a student at the University of Georgia. We handed out watermelon slices to the team and held a seed
spit contest on the practice field. Watermelon is definitely in the Bulldog air.

In August we attended a Sam’s B-B-Q cook off in Marietta, GA. There were hundreds of B-B-Q at-
tendees and Sam'’s had an amazing attendance. We appreciate NWPB for setting this Sam’s event up
for Jenna to promote watermelon. On this same day, Jenna headed from Sam’s into downtown Atlanta
back to the Braves stadium for GWA's Retail Display Contest Winners Appreciation Dinner. We ap-
preciate each retail store that participated in our contest.

i A L3 T k.
Nationals and Georgiaworking hard in Lake Lure, N.C. a The
A specia note from the Georgia Watermel on A ssociation~ Dirty Dancing Festival.
We would like to congratulate our President Jamey Adams and his wife Rachel on their healthy baby

boy JACK. Welcome to our watermelon family Baby Jack!

We look forward sharing many more promotions with you in our next issue, and look forward to seeing ; NEW u“ﬂd]_ﬂl]{i
many of you in D.C. and PMA in Atlanta. L{-lb 1 .
rador
Sincerely,
Welcome to the Big Land
Julie Akins
Promotion Coordinator
770-842-3309

akingjuliel@windstream.net

Queen Jenna as Honorary Team Captain for the Atlanta Braves.

T
B

Pallet Supply, Repair, Recycling & Retrieval for Growers

+ A lower-cost alternative to pallet rental
IFco +* Accepted or preferred by leading grocers 956-227-3077

aec patter systens  «# Nationwide service info.na@ifcosystems.com
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AMERICA

NICHINO

{ Diamondback Moth}

{Imparted Cabbage Worm}

{Squash Vine Borer}

{Tomato Pinworm}

SL20N0 Nichrs Aesenca, e AR ights resenesd. Vet ® @ o adernart of Necteno Anusaci Inc. Alwois sl and boBows off |abel deections S38-T80-TTL waveyniching sl

{Cutworm}

{Rindwarm}

{Cabbage Looper}

{ Yellowstriped Armyworm}

Why spend more on Lepidopteran insecticides when you don’t have to?
Vetica delivers the same excellent control as other top worm materials at a more
economical cost per acre. Vetica acts fast to stop insect feeding and provides
long residual control. Plus at higher rates, it controls whitefly nymphs, too. So
choose Vetica and keep worms and whiteflies from eating away at vour bottom

line. For more information, contact your Nichino America representative today.

{ Tomato Hornworm)

We

{Whitefly Nymph}

{Melonworm)

{ Pickleworm}

{ Southwestern Cornborer}

PES— A |

About the only thing ,
Vetica won’t control. |

VETICA
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report

PMA 2011

Thisyear's PMA Fresh Summit in Atlanta, Georgia was
agreat success and the 10th Annual Watermelon Indus-

try Reception could not have been possible without the

generosity of our sponsors:

Platinum: Silver: Bronze:
Temple-Inland  International Paper Ayco Farms
IFCO Systems  RockTenn Dulcinea Farms
Nunhems Rose Research
Bayer CropScience Sakata Seed

America
On behalf of the NWA and NWPB Seminis

we'd like to thank you all again
so much for your generosity and
support of this event. See you in Anaheim next year!

Abbott & Cobb

AHA Certified!

Low in Saturated Fat
& Cholesterol

CERTIFIED by

American Heart Association
hﬂm-:hm::muh.ﬂg

Have you heard? Fresh watermelon is certified by the
American Heart Association to be low in saturated fat
and cholesterol. Meaning, we are now allowed to use
the Heart Check mark on promotional items, commu-
nications and in-store elements, such as bins and price
stickers. When consumers see the heart-check mark on
food packaging, they instantly know the connection.
Healthy food means healthy eating for the whole fam-
ily that leads to an overall healthy lifestyle. Use of the
heart-check mark will take the place of the former wa-
termelon Heart Healthy stickers and programs that were
in place to visually tell the story of watermelon’s health
benefits as they relate to heart health. The American
Heart Association is an authority on cardiovascular dis-
ease-related statements and positions on cardiovascul ar
diseases, including coronary heart disease (heart attack),
stroke, atherosclerosis, arteriosclerosis, hypertension
(high blood pressure) and high blood cholesterol. Water-
melon, healthy and delicious, every day! (picture below)

Wonderful Watermelon

State Senator and NWPB board member Brent Jackson
passed along a great article, ‘Wonderful Watermelon”,
in the Summer 2011 Heart to Heart quarterly issue.
Heart to Heart is published quarterly for al of the
patients and physicians associated with the WakeMed
Heart Center - an 870-bed private, not-for-profit health
care system based in Raleigh, North Carolina. The story
uses the NWPB lycopene leader logo and also quotes
registered dietician Elizabeth Somer, correctly noting
that she is a spokesperson for the NWPB.

This articleis especially significant considering the
prestige bestowed on this medical group. In a 2002
AARP independent study, WakeMed was ranked #9 in
the USin the top 10 cardiovascular surgery hospitals
and #20 in the 50 top hospitals in the US. WakeMed
Raleigh Campusis a certified Primary Stroke Center,
Neuro-Intensive Care Unit, Pediatric Inpatient Unit,
Pediatric Intensive Care Unit, Level |V Intensive Care
Unit, and Level | Trauma Center.

|_r; 0y 7
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North Carolina
Department of
Commerce and
Tourism officials

Board member and State Senator Brent Jackson also
visited with Gordon Hunt during a luncheon meeting
in Raleigh, NC in early July. Board member and ex-
ecutive committee member Tony Moore was also in
attendance with his son Joshua. Taking the pictureis
Mark Arney. The meeting was with NC Department
of Commerce and Tourism officials. This branch

has taken the lead in organizing Watermelon Day

in the United Kingdom and wants to include North
Carolina Watermelons in the promotion. The NWPB
staff attended in an advisory role with hopes that this
program could eventually be expanded into a Mar-
ket Access Program (MAP) similar to the NWPB'’s
presence in Japan. The US Government encourages
commodity programs that utilize MAP funds expand
into other markets. (picture below — Senator Brent
Jackson and NWPB’s Gordon Hunt)

SNA Nashville

NWPB Director of PR & Social Media Stephanie
Simek and Marketing and Communications Associate
Juliemar Rosado once again returned to the School
Nutrition Association Convention held on July 11th
— 13th in Nashville, TN. Armed with a new booth,
and even more resources for school nutrition direc-
tors, employees, and teachers alike, the NWPB booth
was once again hailed as “the booth to visit” for all
of the most valuable tools and materials available for
the cafeteria and the classroom. This show was again
successful in educating attendees on the versatility,
value, and health benefits of watermelon as well as
reminding them of the safety, handling, and cutting
tips. Our materials flew off the tables!

Mobile Website is Live!

Our mobile web is now live! If you use the web browser
on your smartphone and enter “watermelon.org,” it will
now be “smartphone friendly” for the shopper visiting
the local grocery store (insert picture). Director of PR
& Social Media Stephanie Simek has done a great job
in developing both the mobile website and our new and
improved full site. Please don't forget we also have

our YouTube channel (WhatAboutWatermelon) you

can subscribe to that has great cutting tips, recipes, and
other fun and useful videos for everyone.

w ATET F

2:29 PM

mobile. watermelon.org/ & -

National Watermelon Promotion Board

Watermelon Health & Nutrition

J. Slice made hisfirst store appearance during the
Kroger Speedfest in late July. He then hung loose with
the kids at the Our Kids World Family Fun Festival in
South Florida. So far, he has been a hit with the chil-
dren of all ages! We'll keep you posted on more J. Slice
sightings as they happen. Stay Tuned!

American Dietetic Association Food & Nutrition Conference & Expo

In late September, NWPB staffers Stephanie Simek
and Juliemar Rosado returned once again to the
annual ADA show held in San Diego, California
this year. This expo is highly attended by Nutri-
tionists and Registered Dieticians (RDs) all over
the country and more than 8,500 key decision mak-
ers and buyers for food and nutrition also attend.
The response at the watermelon booth last year

was fantastic and this year it was even better. We
were able to tell the watermelon story to thousands
attending the expo that stopped by our booth. We
also had the opportunity to participate in an event
where Supermarket RDs were invited exclusively.
We were able to provide materials and useful
information to them and discuss the health, value,
and versatility of watermelon.
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A
World

of
Opportunity
Awaits

vontact us!

Setting New Standards
e In Vegetable Quality

abbott&cobb

www.acseed.com

FLORIDA PENNSYLVANIA ARIZONA TEXAS
800-692-8055 800-345-7333 520-281-1612 800-227-8177

800-624-2123

773-254-2300

Cell: 708-932-3226
Fax: '773-254-5063
Fax: Oct-April '708-429-9402

INC.

Warehouse: 4532 S. Kolin Ave.
Chicago, IL 60632
Office: P.0. Box 2215
Orland Park, IL 60462
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NEWS

continued

New immigration rules
welcomed, but follow
through is expected

President Obama halted the deportations of thousands of
illegal immigrants, which should resonate with Hispanic
voters as long as he backs it up.

Advaocates have been disappointed in Obamafor not
fighting harder for the immigration reforms he prom-
ised on the 2008 campaign trail. So the President eased
the disappointment by announcing new rules allowing
non-violent illegal immigrants to remain in the country
indefinitely.

Talk is one thing, and action another. The reception from
many Hispanic voters will hinge on that being the case.
“There has been alot of skepticism in the Latino com-
munity about the President’s willingness to fight on the
immigration issue,” Rep. Luis Gutierrez (D-11l.) said. “ So
my sense is people will wait to see how the new Home-
land Security procedures are implemented and how hard
the President fights back against the inevitable backlash.”
Clarissa Martinez, director of immigration at the Na-
tional Council of La Raza, echoed that sentiment. “Asan
initial move, it's very significant. It gives him a stronger
platform to say he's doing what he said he’d do,” she said
Friday. “But implementation will be crucial.”

The new rules will eliminate blanket exile for those in
the process of being deported. Instead, DHS officials will
perform case-by-case reviews, prioritizing violent crimi-
nals and other public menaces, while closing the books
on students and others not considered a threat.

Many Democrats have hailed the change as a common-
sense prioritization of limited resources. But Republicans
are hammering it as an end-around Congress, which de-
feated a similar proposal (the DREAM Act) in December.
Republican leaders said, “in reality, this decision to
vastly expand the exercise of ‘ prosecutorial discretion’

in enforcing our federal immigration laws means that the
administration will now be, in ahuge number of cases,
simply ignoring those laws.”

The advocates have reason to be wary. Through the first
two-and-a-half years of his White House tenure, Obama
initiated a tough deportation policy that removed 390,000
illegal immigrantsin 2010, compared to President Bush’s
2008 deportations by 23,000.

Steven Camarota, research director at the Center for Im-
migration Studies (ClIS), said that the new policy ignores
existing law. Additionally, the change could backfire on
Obama politically by undermining the public’s already
shaky confidence in the government’s ability to enforce
the nation’s immigration laws.

At the end of the day, it may not matter much because
most agree the economy is going to drive the election.

Concerns Expressed
about Federal E-verify Dill

A growing chorus of conservativesis hammering a pro-
posal requiring businesses to verify the legal status of the
workersthey hire.

The conservative critics, including Republican lawmak-
ers, Tea Party groups and border-state governors, are air-
ing along string of complaints. They have fears the hill
will erode civil liberties, worries it will harm the agricul-
ture industry; concernsthat it simply won’t work.

Rep. Dan Lungren (CA) said the proposal would “ devas-
tate” agriculturein his state.

“The bill before us does not recognize the demonstrated
need for temporary foreign workersin agriculture. Now,
that might not be politically correct to say, but it happens

Letter sent by Produce
to address e-verify
concerns

The NWA, in conjunction with over 100 other produce
trade associations, boards and major brand companies,
signed on to the letter below to express concerns about
afederal e-verify bill without an accompanying guest
worker provision for agriculture.

It has been said that e-verify without a guest worker
program will put farms out of business almost im-
mediately. The impact would actually be far greater
to include almost every business within the supply
chain. Much more to come as the bill was recently
introduced.

The Honorable Lamar Smith
Chairman

House Committee on the Judiciary
2138 Rayburn House Office Building
Washington, DC 20515

Dear Mr. Chairman:

We commend your leadership on the House Judi-
ciary Committee, in particular the outreach you
have extended to us to solicit ideas and proposals
for an agricultural worker program. We have been
providing our recommendations and provisions to
you and your staff and have underscored the criti-
cal importance of incorporating these ideas into an
agricultural worker program that isincluded in any
E-Verify legislation.

We are deeply concerned that the Committee ap-
pears on the verge of taking up H.R. 2164, the Legal
Workforce Act, without including an agricultural
worker program. As you know from discussions
with our leadership, it isimperative that any manda-
tory E-Verify legislation incorporate provisions for
aworkable, efficient worker program that encom-
passes all of U.S. agriculture. If the Committee
imposes a new mandate on agricultural employers
without providing them access to alegal supply of
|abor, the result will be devastating for U.S. agri-
cultural producers. We have no doubt that farmers
and ranchers from around the country, from every
facet of agriculture, would vehemently oppose such
a step.

The reasons are clear. Mandatory E-Verify legisla-
tion for farmers threatens $5-$9 hillion in annual
U.S. agricultural production. Thisiswealth —in
fruits, vegetables, dairy, livestock and other com-
modities — that will leave U.S. soil, be grown
outside our country, then shipped to the U.S. by our
competitors and sold to American consumers. But
that is not all. When this U.S. production leaves,

it puts at risk the 2-3 American jobs upstream and
downstream of farm production that are supported
by each farm worker. Thus, legislation mandating E-
Verify for agriculture without provisions implement-
ing an agricultural worker program will result in
fewer U.S. jobs, asmaller U.S. agricultural sector,
weaker rural communities, erosion of our nation’s
food security, and aless vibrant economy.

This does not have to happen. The undersigned orga-
nizations, representing the breadth of U.S. agriculture,
stand ready to work with you in crafting a program
that will prevent the loss of American jobs and the
export of billions of dollars of U.S. economic produc-
tion to foreign competitors. It is critically important to
all of usthat H.R. 2164 include an agricultural worker
program capable of meeting the diverse needs of U.S.
agricultural producers.

The Immigration
Reform Movement
Begins, Again. Does it
have a chance this tme?

House Judiciary Chairman Lamar presented H.R.2164,
his mandatory E-Verify legisation, in September.
Enactment of legislation mandating use of the E-Verify
program will deprive America’s farms and ranches of a
majority of their current skilled labor force, aswell as
nearly the entire applicant pool willing to fill farm jobs,
unless Congress provides a workable agricultural labor
program at the same time.

The state of Georgia offers a glimpse into the future for
the nation if E-Verify isimposed without a farm worker
program. There, passage of a state law including E-Verify
led to farm labor shortages as high as 30 to 50%! Georgia
growers and producers may have lost up to $300 million
due to the “man-made labor disaster.” The economic mis-
ery resulting from lost production and lost payroll is also
being felt in the community-based businesses that serve
farms and farm workers.

Farms mean jobs! Economists estimate that each farm
worker in labor-intensive farming supports a least two to
three jobsin the upstream and downstream economy. These
are mostly year-round, good jobs filled by Americans.

H.R.2164 does not provide a solution for agriculture. It
simply delays the inevitable catastrophe for some, for
up to 3years. Inthe U.S. Senate, S. 1196, introduced
by Sen. Grassley, is even worse. |t would mandate use
of E-Verify by al employers one year after enactment
and eliminate the agricultural commercial -off-the-shelf
(COTS) exemption for agricultural products under cur-
rent federal procurement regulations. Elimination of
COTS will make it nearly impossible to source U.S.-
produced meat, milk, fruit, and vegetables for the school
lunch program and U.S. military.

Mandatory E-Verify without an agricultural worker pro-
gram will mean exporting U.S. farm production and U.S.
jobs, and importing much more of our food.

A true solution to the problem will provide work authori-
zation for the experienced farm labor force, visas of ad-
equate length to meet the diverse needs of agriculture and
aworkable program for the future. With such reforms,
agriculture will be in a position to fully support phased-in
implementation of E-Verify.

The H-2A program, in many peopl€'s opinions, is utterly
failing to provide a timely and accessible solution. Even
with significant reform, the structure of H-2A istoo un-
responsive and inflexible to meet current labor needs on
America' s farms, let aone future needs. H.R.2847 would
reform H-2A but does not go far enough to ensure alegal
workforce in the face of mandatory E-Verify. Agriculture
needs a new program that can meet the labor patterns and
needs across the diversity of farming in the 50 states.

Rep. Dan Lungren (CA) introduced H.R.2895, the Lega
Agricultural Workforce Act (LAWA). It would create a
more flexible and market-based agricultural worker pro-
gram, and a better structure for a workable program.
Both the LAWA and H.R.2847 (Chairman Smith's ag
worker bill) have some good features; thereis room for a
compromise that borrows from both.

We look forward to working with you on this vital issue
to U.S. agriculture.

Sincerely,

cc: Members, House Judiciary Committee
Hon. John Boehner

House Leadership

tobeafact,” Rep. Lungren said. “1 know we are only
one state, but we are the largest agricultural state in the
Union.

“1f we do not recognize the demonstrated need for
foreign workers, and | am talking about temporary for-
eign workersin our agricultural fields, we are kidding
ourselves,” he added. “ Anybody who suggests that we
can do it with American workers, with all due respect,
does not understand agriculture in America today.”
Tea Party groups are also putting pressure against the

proposal. A number of those organizations including the
Republican Liberty Caucus, the Liberty Coalition and the
Kitchen Table Patriots wrote to every member of Con-
gresswarning that the bill “poses athreat to both the Con-
stitution and every law-abiding citizen of this country.”

The groups said the bill jeopardizes small businesses
with expensive new paperwork burdens, violates
individuals' rights to work and establishes “a de facto
national 1.D. system even for citizens.”

E-VERIFY continued on page 35
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Americas
Summit

Many thanks to the growers, marketers, and other industry professionals who made the
“2nd International Watermelon Conference: Americas Summit”
a tremendous success. Thanks to your participation, the event provided a rare
opportunity to both learn the latest developments and connect
with others in our industry. Thank you.

See event photos and conference highlights at
www.internationalwatermelon.com.

call Nunhems Customer Service at (B00) 733-9505,
or visit www.nunhemsusa.com.

For more information on Nunhems watermelon varieties,
please contact your local sales specilalist, I W-
nunhems*

the global specialist
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Department of Labor, which has no agricultural
expertise and a seeming contempt for farmers and
ranchers across the country.

Make plans to attend the

atonal Conventin
e Natonal Watemelon Assagaton

o This bill moves the administration of the H-2A
program to the U.S. Department of Agriculture.

news

continued

2.The current H-2A program is limited to “seasonal”
operations so it excludes any farm that operates
year-round, like dairies, or even diversified farms
that plant and harvest different crops throughout the

Georgia Senator

year. Processors and packers of agricultural products
are also excluded.

Ritz Carlton Resort » Amelia sland, Floida  February 22-25, 2012

o |5 miles of dune-lined beachfront
« 18 holes of PGA championship golf
« Four restaurants

« Four cocktail lounges

« The Ritz-Carlton Spa

« Full-service beauty salon

iIntroduces H-2A
Reform Blll

Senator Saxby Chambliss - has introduced a significant

0 HARVEST requires the worker to be temporary
rather than the job so that year-round agricultural op-
erations, including dairies, can access the program.

« Fitness center
reform bill to the H2-A program, called the Harvest Act o aso expands the H-2A program to packers' proces- < Indoor and OUld(.)OI’ .
(Helping Agriculture Receive Verifiable Employees sors, and ginners. : Of;e;t;dtzﬁ?]'; giﬂi\gz;rlpool
Securely and Temporarily). Thelegidation isintended to s orooras
meake the H-2A program —which isthe only existing legal 0 Workers can come and work in any agricultural job for playground

program to obtain temporary agricultura workers—more
viable and user-friendly.

10 months per year and must be out of the country for 2 ol e

months per year. For year-round operations, thiswill re-

quire somelogistical work to ensure that workers can be
HIGHLIGHTS

1. The current H-2A program is administered by the U.S. H-2A continued on page 35

National Council of Agriculture Employees Information

“It [H-2A] is the only method of acquiring
a legal workforce. If [the government] wants
fruit and vegetables grown in this country,

R L

2. GROWERS SEEKING ACCESS TO A LEGAL WORKFORCE SUFFER ECONOMIC HARM DUE
TO H-2A PROGRAM RULES AND ADMINISTRATION.

$320,000,000 Economic Loss
Employers reported $150,408,000 of economic loss due to the inability to get the workers they needed in 2010.

it must stop attempting to destroy the
program that legislators put in effect.”

Why Domestic Agriculture Needs New,
Workable Farm Labor Alternatives Now

Employers reported an additional $169,763,000 of loss because the workers they did get were not available at the
time they were needed.

3. GROWERS ARE NEVER SURE IF THEY WILL GET THE WORKERS THEY NEED IN TIME.

Business planning requires predictability, the H-2A program is increasingly seen by growers as unpredictable
and unreliable.

Denials of H-2A applications have increased dramatically.
(Source: DOL Foreign Labor Certification Data Center)

KEY MESSAGES FROM NCAF’S 2010 SURVEY OF H-2A EMPLOYERS

The H-2A program is an example of governmental regulatory abuse of
small business causing economic harm to employers (farmers) seeking a legal workforce;
threatening the jobs of their local year round U.S. workers and rural and urban economies.

Excessive deficiency notices and requests for evidence (RFE) cause serious delays. 72 % of growers reported that
workers arrived after the “date of need’, on average 22 days late. Even a day or two can mean the difference
between annual profit and loss!

Percent Denied

1.THE H-2A PROGRAM DOES NOT SERVE GROWER NEEDS &k
Employers of different size depend on the H-2A program, including smaller employers: 0.12 »
\\* New /Rules
16% with gross sales less than $250,000 [USDA definition of a small farm] 01 ¢ / /(
28% with gross sales between $250,000 and $499,999 0.08

j\ /
0.06 £ ¢
—
004 e S
)(—j i New Rules
0.02 +— == »;
\

\

20% with gross sales between $500,000 and $999,999

36% with gross sales $1 million or greater

47% of employers were “not at all satisfied” or only “slightly satisfied” with the H-2A program. Only 14% of 0 - - T T )
employers were “very satisfied” or “completely satisfied” with the program. 2007 2008 2009 2010 2011

=== 4th Quarter

=== 3rd Quarter
Growers who do not plan to use the program in 2012 - many (42%) will not participate because it is

. . . . 2nd Quarter
“too administratively burdensome or costly” (The most commonly reason reported for not using the program in 2012)

Source: DOL Foreign Labor Certification =15t Quarter

6. THE H-2A PROGRAM IMPOSES LARGE REGULATORY BURDENS AND COSTS ON
GROWERS WITHOUT HELPING FIND U.S. WORKERS.

Many (54%) growers have complained to their Senator or Representative about H-2A problems.

s -

4. DEFICIENCY NOTICES AND H-2A REGULATIONS USURP A GROWER'’S ABILITY TO
MANAGE ITS OWN BUSINESS

Deficiency notices limit employer
management discretion.

State work force agencies referred 36,000
domestic workers to H-2A employers. Only
5% worked through the contract period.

Reasons Given In Deficiency Notices
Referral Workers
Time consuming DOL inquiries and
application deficiency notices cause
serious delays in obtaining workers, but
most deficiencies (58%) are given for
small errors and inconsistencies in
the application.

Background check or drug test & Worked through the entire

Referrals are not screened for work 5% contract period

authorization, thus adding to growers’
|

Piece rate wage too low
Hourly wage too low wBegan work but didn't work
through entire contract
period

regulatory compliance burden.

Productivity standards
v Of the 20% percent of domestic workers

who began work but did not work through
Other : the entire contract period, 59% quit,

15% were terminated for cause, 7% failed

to produce acceptable work authorization
documents and 16% left for misc. Only

3% left because there was no more work to
be performed.

Work experience requirement |II 68%
3 7% w Accepted job but didn't
begin work

Small errors or inconsistencies . N
w1 Did not accept a job

0 10 20 30 40 50 60 70
Percent

7.DOL APPEARS TO TARGET GROWERS WHO USE THE LEGAL H-2A PROGRAM WITH
WAGE & HOUR INVESTIGATIONS, LEAVING H-2A GROWERS AT COMPETITIVE
DISADVANTAGE COMPARED WITH THOSE WHO DON'T.

5. A HISTORIC NUMBER OF ADMINISTRATIVE APPEALS OF DENIALS CONTINUES TO
IMPOSE DELAYS AND ADD LITIGATION COSTS ON GROWERS.

Appeals to Administrative Law Judges

The number of appeals has reached
historic levels and is still growing.

When growers appealed, many (37%)

Source: Office of the Administrative Law Judges

hired a lawyer to help with those appeals.

National Council of Agricultural Employers
(NCAE) is the ONLY national association
focusing exclusively on Agricultural Labor
issues from the Agricultural Employer’s view-

labor intensive agriculture.

Only a few (8%) employers report that they were audited before they
participated in the H-2A program, but many (35%) report being
audited since entering the program. H-2A employers, who have
been audited, were audited twice on average.

z igg 2 Growers who did not appeal, stated that point. NCAE represents Agricultural Employer “It s distressing that a federal program designed to assure

g I “it was too costly to appeal” (15%) or mtere.st.s be.fore Cfmgress and Regulatory/ American farmers suﬁﬁcu'mt and timely labor to pla'nt, tend, and

< 300 “there was insufficient time to appeal” Administrative bodies such as the Departments harvest seasonal and perishable crops; many of which feed the

2 200 (37%). Only 13% did not appeal because of Labor, Homeland Security, Agriculture, the American people each day, has become so complicated, confusing,

€ 100 l they were satisfied with the OFLC decision. Occupational Safety and Health Administra- and unpredictable that farmers and even professional H-2A agents

3 o Ly — tion, and the Environmental Protection Agency. are routinely forced to hire lawyers to help them get through the
R R RS NCAE Members are growers, associations, and process successfully. This is not what Congress intended when the
2222 2RSSSRRIRIRIRIRRR others whose business interests revolve around program was instituted.”

~Frank Gasperini, Executive Vice President,
National Council of Agricultural Employers.
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HARRIS MORAN SEED COMPANY

C

Here's a consistent, widely adapted performer with full
season maturity, appealing deep red flesh, and high
sugars. Flesh is extra firm and crispy and is well suited
for the fresh-cut market. External color is medium-green
with medium-dark green stripes. Average fruit weight

is 16 to 20 Ibs with good shipping ability.

Troubadour - HMX 4915 J

New to Harris Moran's seedless watermelon line-up, Troubadour offers
high sugars with excellent interior appearance, deep red flesh color,
and excellent overall eating quality. A strong vine habit and mid-early
relative maturity provides high yield potential. Blocky fruit shape
coupled with 14 to 17 Ib average fruit weight allows for higher bin
count. Rind color is medium-green with dark green stripes.

Nomad features high Brix with red flesh color, medium
green stripes, and good firmness. This watermelon
delivers large size in the early season. It has vigorous
vine, providing good fruit protection. It is well
adapted to both cool and warm growing seasons.
Fruit weighs between 16 and 21 pounds.

Our new super pollenizer with all the attributes of Side Kick including
high numbers of male flowers and high seedless yield potential with
a more durable vine. Accomplice has intermediate resistance to
Fusarium wilt races 0 and 1. - Patent 7,314,979

HARRIS MORAN
555 Codoni Avenue, Modesto, CA 95357 USA I Bus: 1209 579 7333 @ Fax: 1209 544 0335 [ Toll Free: 1 800 320 4672

Data and Disease Ratings are an average of results from various test locations. It is not a prediction of future performance, but a summary of past results. Your performance will vary depending on the actual environment,
pathogen strain and management conditions in your field. You must read and understand the Harris Moran Limitation of Warranty and Liability (found at www.harrismoran.com) before using these products.
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llliana Report

Greetings from your 2011 Illiana Watermelon Queen!
July and August proved to be two very busy months of
my reign. July began with avisit to Melon Acres on the
Go in Terre Haute, followed by the 4th of July Paradein
Vincennes. Next up was the Kroger Produce Seminar.
For two days, | had the honor of representing the llliana
Watermelon Association at a seminar attended by almost
150 Kroger produce managers. There, | was ableto
inform them on the importance of our local watermelon
Industry within their stores and their lives. | aso lead

a seed spit competition and got the managers pumped
up for the NWPB annua watermelon display contest.
Attending the conference was a privilegeand lead to a
record number of participants taking part in our display
contest.

In late July, | spent three weeks touring various grocery
stores around the Indianapolis Area, including many
grand openings and re-grand openings. | was aso able
to attend the Kroger 200, where the Illiana Watermelon
Association passed out our healthy and delicious water-
melon to race goers. | would like to immensely thank
the Florida Watermel on Queen Katelyn, Georgia Water-
melon Queen Jenna, as well as the National Watermelon
Queen Whitney for participating in the race events. Your
help was much needed and greatly appreciated. Thanks
also to Chef Joe Poon, Juliemar at NWPB, and Bob(and
Betsy) at NWA for aso lending usahand! Lastly aspe-
cia thanks to Ross Chastain for working nonstop at our
booth and contributing lots of race car driver excitement.
July also provided me with multiple growers’ tours. On
these tours | learned even more about the watermelon
Industry and the hard work that goes into producing all
of those delicious, locally grown, watermelons. | want to
thank everyone who shared their knowledge and showed
me around their farms and packing facilities.

August brought about even more watermel on promo-
tions. We began with the Knox County Watermelon Fes-
tival, where | was able to represent the association in the
home of many of our association members. We hosted
the seed spit and watermelon eating contests, as well

as, helped judge the festival queen pageants. We then
ventured back to Indianapolis where we were welcomed
Into Marsh and Meijer grocery stores. We aso attended
the Brownstown Melonfest. Finally, we rounded out our
summer by providing in-store promotions to the winners
of our display contest and preparing for Washington DC
and PMA.

Thank You everyone who sponsored meto any of these
promotions. | have learned so much and had so much
fun everywhere.

Lovefrom Illiana,
Sabra Boyd

IECO

REE'FPALLET | SYSTEMS

Thanksto the
Melon Patch

(Kent Williams) for
sponsoring Sabrain
the July 4th Parade
and the Tim Dunn
of JRT Trucking for
pulling the float.

So thisiswhat
a50lb.
W, watermelon
lookslike!
Thanks
Kenworthy’s!

Sabratried her hand at driving aforklift.

PLATINUM
FARMS

B T

Kelly Tyner showed Sabraaround Platinum Farms.

Queen Sabrawith, Kroger managers, Bob Moeder and Gregg
Proctor at the Rochester Kroger Grand Opening.

Thanksto ol <
Wabash Valey R "

Growers and o ---_--' - _

Mouzin
Queen Spansars

Brothersfor
their
sponsorships.

F -

Sabraat the Knox County Library Food for Thought event.
Thanks Nowaskies.

& ag-9

Sabrawith

at the Racefor
Riley Go-Cart
Race.

Checking out
themelonsin

A Bin full of melons
at Wabash Valley
Growers.

Sabraand Chef Joe on Fox 59 TV in Indianapolis

m—
P =74 Way to Lool o'

!_;F"?':".l' Finegl

S R

. Sdbraand

. DennisMouzin
' checking the
cutter’'swork. Thanks Rich Chastain for providing pit passes for al the queens
2 Yummy! and coordinators.

Pallet Supply, Repair, Recycling & Retrieval for Growers

+ A lower-cost alternative to pallet rental
+* Accepted or preferred by leading grocers
+ Nationwide service

956.227.3077

info.na@ifcosystems.com

Michael Andretti
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Mar-Del Report

Where do we start? Jordan has been very busy promoting
our product. Since the last Vineline we have been to 20 cities
and 4 states. Jordan has done 2 TV commercials, 1 Radio
commercial and has been interviewed 13 times by radio,

TV and papers. Asaways, she has handled them with poise
and knowledge. Jordan’s 1st stop was the UUMC Summer
Camp where she made watermelon tambourines and taught
the attendees why watermelon is so important to their health
and fun to eat. Then Coastal Growers sponsored Jordan to
attend the BBQ Battle in Washington, DC. Therewas alot
of work to be done but it was with great people and great
fun! What a great promotion! Thank you Coastal Growers.
One of the biggest highlights for Jordan and | was produc-
ing aTV Commercial with both the Maryland and Delaware
Secretary of Agriculture. It was afun day and at the end

we had an awesome commercial. It has definitely been a

hit with the public. Then she had the chance to be in some
Acme Market stores across Delaware. There Jordan sold
alot of watermelons and served slices. Then we were off

to the MD. Governor’s Mansion for a Buy Loca Cookout
with Governor Martin O’ Malley. Great fun and Great Food
from local farmers. Then it wastime to start the DE. State
Fair. Jordan did 2 food demonstrations, rode in the parade,
did alive interview with WMDT TV and talked with attend-
ees about watermelon. On Governors Day Jordan walked
around with the De. Governor Jack Markell and at one point
she was able to educate him on how to pick aripe watermel-
on and the health benefits. Jordan and | would like to thank
Jay Rider, Josh Rowe, Caitlin Dolby, Amanda and Pat Goslee
and George & Marlene Collins for helping us at the fair. We
really appreciate the time you took out of your day to help
us. Wright's Watermelon Festival was after the Fair; Jordan
was the MC for the Little Miss Watermelon Princess contest
and helped with the watermelon activities during the day.
What a great event — thanks Charles and Michelle Wright!
Miss Whitney Conner arrived after this for aweek of pro-
moting in DE. and MD. Ouir first stop was the Rehoboth
Boardwalk, serving slices with the De. Dept. of Ag, De. Sec.
of Ag, Ed Kee and Lt. Governor Matt Denn. Then Giant was
celebrating their 75 anniversary. Jordan and Whitney helped
them serve samples, judged a watermelon carving and eating
contest. The next day we went to the Laurel Auction Market
after alive interview with WBOC TV. We had one of the best
auctions ever and we are very thankful to all the buyersfor
their generous donations and support!!! We truly couldn’t do
what we do without your wonderful support! Then Jordan &
Whitney were off to Baltimore, MD where we started with a
live interview with WJZ and then served dlicesto 1500 plus
people w/ the Md. Dept. of Ag and Urbanite Magazine at the
Summer Concert Seriesin Belvedere Square. The next day
their stop was at Whole Foods in Annapolis. They served
slices, judged a watermelon recipe and carving contest with
the Md. Dept. of Ag and Md.Secretary of Ag Buddy Hance.
Richmond bound for the next stop at the Carytown Festival
with Kroeger . Thank you to our sponsorsit was a great
event. Thank you Jordan for doing such a fabulous and pro-
fessional job! We have afull fall planned. Even though our
season has come to an end doesn’t mean Jordan is slowing
down. For more pictures please visit us at mardelwatermel-
on.org or be our friend on Facebook under Mar-Del Water-
melon Association.

Watermelon Wishes,
Dawn Collins
Promotions Coordinator
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IFCO

C/PALLET | SYSTEMS

+ Nationwide service

These Queens were working hard at the BBQ Baitle in Washing-
ton, DC. Sponsored by Coastal Growers—Thank you!

- mE ;|

While at the BBQ Battle Jordan met up with afellow Marylander
Mr. Jim Perdue

_ AL T TRy
Taking a break from shooting the TV commercia with Delaware
Secretary of Ag Ed Kee and MD. Secretary of Ag Buddy Hance .
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Acme Market in Hochessin, De went all out to advertise and
welcome Jordan to thelr store.

Jordan thanking
Maryland Governor
Martin O'Malley & Md. f
Secretary of Ag Buddy
Hancefor theinvita:
tiontotheBuy Loca |
Cookout. |}

¢ During Governors
: Day at the
Delaware State
Fair Jordan spent
the day with Dela-
ware Governor
Jack Markell and
educate him on
watermelons.

. -

Jordan working the booth at the Delaware State Fair with Mar-Del
Vice President Jay Rider and Multicor Representative Josh Rowe.

Thelocd royaty riding in the parade at the Delaware State Fair.
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Jordan and the newly crowned L.ittle Miss Watermelon Princess

Jocyln and 2010 Little Miss Watermelon Princess Stephanie a the
Wright's Watermelon Festival

g

Thank you Charles and Michelle Wright for awonderful
Watermelon Festival

Serving dices on the Rehoboth Beach Boardwalk with National
Queen Whitney Conner, Delaware Secretary of Ag Ed Kee &
Delaware Lt. Governor Matt Denn.

We werevisited by acutelittle Nate ( grandson of John and Alisa
Lapide) while at the Giant 75th Anniversary celebration

o TR

Jordan and Whitney getting ready to ride thru the auction at the
Laurel Auction Market

Thank you to al the buyers at the auction held at the Laurel Auction
Market. We appreciate your support!

Serving samples
a Belvedere
Square Summer
Concert Seriesin
=~ Bdtimore, Md.

Maryland Sec. of Ag Buddy Hance, Deputy Sec. of Ag Mary
Ellen Setting, Whitney Conner and Jordan at Whole Foods in
Annapolis, MD

Pallet Supply, Repair, Recycling & Retrieval for Growers

+ A lower-cost alternative to pallet rental
+* Accepted or preferred by leading grocers

956.227.3077

info.na@ifcosystems.com
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And they’re off! Sakata’s watermelon program is picking up steam and moving with
the energy of the finest thoroughbreds to compete for the Triple Crown. With our new
introductions of Affirmed, Bold Ruler and Citation to the Sakata stable, you cannot
miss with their high performance. Quality, Reliability and Service are the traits that
Sakata is bringing to the Watermelon Industry. Don’t be left in the dust, join a winner!

Sakata highly recommends using our Ace non-harvestable pollenizer or Sweet Harmony our All Sweet diploid as a pollenizer
because their early and prolonged flowering matches the early full flowering of our triploids.

SAKATA

www.Sakata.com

© 2011 Sakata Seed America, Inc. All Rights Reserved.
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North Carolina Report

Greetings from our North Carolina Watermelon Association!!!

It hardly seems possible that the summer is behind us, and what abusy summer it has Yo BT
been! QueenAlyciaand | have traveled north, south, east, and west in this great state Dr. Richard Reich of the N.C. Dgpt. of Agriculture a the Farmer’s Queen Alyciawith Senapr Brent Jackson and afew of the
of ours. We visited each of the state's farmers’ markets as they celebrated Watermelon Marketin Colfax senators who enjoyed thoss tasty melons.

Day. We met so many wonderful people in Asheville, Lumberton, Charlotte, Raleigh, ;
and Colfax. Each of these markets had unique personalities and traditions, and we so en-
joyed getting to know the caring people who make sure North Carolinians can enjoy the

Goodnessthat Growsin North Carolinal! Everyone enjoyed the cool refreshing slices of
watermelon on those HOT summer days. Queen Alyciawas appreciated at all locations.

In addition to visiting the various farmers’ markets across the state, Queen Alyciaand |
were able to serve watermelon to our state's senators and house members at the invitation
of Senator Brent Jackson. Everyone enjoyed some of the sweetest watermelons ever
raised, and Queen Alyciaand Senator Bill Rabon entertained with an impromptu seed

spitting contest. Queen Alyciaand | came away with a greater appreciation of our state . S
representatives. N.C. Watermelon Queen Alyciawith the N.C. Watermelon
Festival Queen at thefestival held in Fair BIUff. Murfreesboro.

Watermelon Festivals are a summer tradition Queen Alyciaand | both enjoy tremen-
dously!!! Thereisfun, fellowship, good food, talent, fireworks, great bands, and
sometimes BINGO (Queen AlyciaLOVES BINGO) !!!!!1 - On July 22 we were

in Fair Bluff for the N.C. Watermelon Festival in the southeastern part of our state.
Queen Alyciawas treated like the Queen sheiis, being driven in a beautiful horse drawn
carriage in the parade, provided by our own NCWA president, Mr. Joe Jones. She

aso enjoyed the beautiful Lumber River from the River Walk! Mrs. Becky Enzor of
Drowning Creek Farms made sure Queen Alycia had roya accommodations, and Mrs.
Francis Bunch came to help chaperone our queen while | took care of my duties with
the festival in Fair Bluff. The only dark spot to the festival was that South Carolina : ’ | -
took the Quality Award again this year! The S.C. Watermelon Queen, Holly Whatley, Queen Alyciabeing interviewed by Tammy Jones on Mix 96.5in Raleigh Farmer's Market showing off their watermelon fanson a
and her coordinator, Mrs. Ann Bryant, were on hand to help congratulate the S.C. Asheville! hot summer day. Slices of watermelon went well with the fans!!!
grower. | hope our N.C. growers across this state will make N.C. proud next year!! i
We can take that title!!!!  Then, the very next week-end, we were in Murfreesboro for
the N. C. Watermelon Festiva in the northern part of our state!!!!!  AND we were able
to be with Mrs. Francis Bunch again, as she and Mr. Percy gracioudly hosted usin their
home! Bands each night, fireworks on Saturday night, ridesto ride, great food to eat!!!
AND BINGO!!! Again Queen Alyciawas given theroyal treatment! Sherodein the
parade on a beautiful float that isonly for the N.C. Watermelon Queen!  Our very own
Senator Brent Jackson was the parade marshal, and President Joe Jones was a dignitary
inthe parade. Mr. and Mrs. Don Hiller were on hand to help with the dlicing and
serving of those sweet juicy watermelons. Mr. Nick Augostini, NCDA& CS Marketing
Specialist, was abig help at both festivals with the seed spitting contests which are a Senator Bill Rabon and Queen Alyciahaving a
tradition at Murfreesboro and Fair Bluff, aswell aswatermelon eating contests. seed spitting contest.

Our Queen Alyciaisastudent at N.C. State University studying to become an agricul-
ture teacher, so when we got the chance to visit with Senator Brent Jackson and Mr.
Michael Bunch at their respective watermelon farms ,and to see how it isdoneon a
large scale, we were excited and grateful. We found well organized, knowledgesble,
technology savvy agri-businessmen with lots of family support! Alyciawas able

to learn so much about her favorite commodity thanks to the time spent at these fine
facilities. | personally had never seen watermelon fields that large ever!!

We finished up our summer promotions at Lake Lure at the Dirty Dancing Festival in
the N.C. mountains. What a great way to end our summer! \We were there with the Queen Alyciaon her own special float! Watermelon Carry winner at Dirty Dancing Festival with our
watermelon queens from South Carolina, Georgia, and Maryland-Delaware, aswell National Queen Whitney Connor!

as our national queen, to work with Bob Morrissey, the NWA Executive Director. We ] ! ! ;
served alot of melon, held seed spitting contests, watermelon carrying races, and

kept watermelon on the minds of many. The Queenslearned some pretty good dance
moves! Queen Alyciaand | were proud to share one of the many beautiful placesin
N.C. with our national watermelon family!

That brings us up to date for now. Hope you al enjoy abeautiful, crisp fall!

Sue Jenkins ==,
N.C .Queen Promotions Coordinator -:‘"'f ] ) _
jenkinsbb@yahoo.com Queen Alyciataking atour with Mr. Michael Bunchof hisfecility. Watermelon eating contest in Murfreesboro being supervised by

two of the best, Queen Alyciaand Francis Bunch!!

Summer 2011 was surely an eventful and HOT time for the North CarolinaWatermelon
Association and the Queen Tour. | have been blessed with opportunities that have
enabled meto grow as an agriculturaist, watermelon enthusiast and young adult. |

now have seen my wonderful state through atotally different perspective; awatermelon
gueen’s perspective. Farmers Market visits, NC Watermelon Festivals, parades, farm
tours and media appearances were among a few of the summer adventures that awaited
my coordinator Mrs. Sue Jenkinsand |. Thank you to Mrs. Becky Enzor for being a
grecious host during the NC Fairbluff Watermelon Festival and for being an inspiration to
this future agriculture teacher. Also, thank you so much to Mr. and Mrs. Percy Bunch for g . ] -
having me during the NC Murfreesboro Watermelon Festival and for making fed likea Queen Alyciawith Frank Suddreth and Arlene at the Charlotte Watermelon eating contest winnersin Asheville on
true queen. With Mrs. Bunch, Mrs. Wade and Mrs. Jenkins by my side, | wasalwaysin Farmer’s Market Watermelon Day!!

the best of company. The experiences | have gained will aways be cherished but more =
importantly | will never forget the amazing people that | have met throughout my journey
asthe NC Watermel on Queen.

Best wishes,
AlyciaMcLamb
2011 NC Watermelon Queen
- ] l-.I L | -
e —— — " Queen Alyciawith Mr. Percy Bunch during the North Carolina Watermelon Queens and Coordinators learning some facts about
&5 ; ; i Watermelon Festival in Murfreesboro LakeLure.

Pallet Supply, Repair, Recycling & Retrieval for Growers

+ A lower-cost alternative to pallet rental
IFco + Accepted or preferred by leading grocers ST

Rec paLler sysiens  «* Nationwide service info.na@ifcosystems.com




28 = the Vineline

National Watermelon Association < Fall 2011

e 3

© Zeraim Gedera LTD - All Rights Reserved 2011

W

|
" \

N

!
|

Deep red flesh color & crispy flesh
texture / Good uniformity of fruit size &
shape [ Industry standard seedless [ Very
high yield / High adaptability

Weight = Shape Count Rind
(Lbs)
16-20 . Mostly 45 Medium green
Days to Harvest Planting Season
85 SP, SUM, AU

o
| 1

e

SUGAR COAT s

"'.'.'I '.':':"‘I 'l - e
o Cligs

Vigorous plant [ High yield / High brix /
Excellent uniformity / Very firm flesh /
Good crispy texture [ Red flesh color /
Large fruits [ Hollow heart tolerance

Weight | Shape Count Rind
(Lbs)
16-20 ‘ 45's and 36's Medium green
Days to Harvest Planting Season
90 SP, SUM, FL

ASENSE®TASTE

POLLEN PRO

Deep red flesh color & crispy flesh
texture [ Good uniformity of fruit size &
shape [ Very high yield [ Excellent fruit
quality [ Early maturing

Weight | Shape Count Rind
(Lbs)
16-20 . Mostly 45 Medium green
Days to Harvest Planting Season
82 SP, SUM, FL

ZERAIM GEDERA
The Seed Company

Contact: Jose Luis Gonzalez Beristain, Americas Desk Manager, 521 (646) 947 8765

Meir Peretz, 760 8312629 | Carl Woody Speir, 229 8945398 | Robert Arriaga, 956 330 8649 [ www.zeraimgedera.com
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South Carolina Report

Our long hot summer is over and here comes fall, but we are still sell-
ing those melons. Holly has been one very busy watermelon queen
completing 41 promotions since June 1st.

Rusty Kinard and Scotty Sandifer join Holly at Field Day in
Blackville, SC.

In June, July and August, Holly along with Blair Boozer (2010 ]ﬂl l“

SCWQ) worked 18 in-store promotions for Bi-Lo. Stores participat-

ing were in Greenville, Simpsonville, Greer, Mauldin, Greenwood,

Columbia, West Columbia and Cayce.

During June, Holly made media appearances on Your Carolinain
Greenville, the Peggy Denny Show in Greenville, Making It Grow
in Sumter, and Low Country Live in Mt. Pleasant. She also spoke at
aSCFB Youth Leadership Conference in Newberry and visited with i
Bradley and Louise O’ Neal at Coosaw Farms, Rusty Kinard at Kinard Blair Boozer stepsin a the Grand Opening of the new SC
Farms, and Mark Williams at Williams Farms. Farmers Market.

On June 24th, Eleanor Bullock and National Queen, Whitney Conner,
joined us for the River Dogs Baseball Game in Charleston as well

as the Hampton Watermelon Festival in Hampton. Gilbert Miller
brought several interns along to help cut melons for the double header
in Charleston where temperatures were soaring. Before the game,
Whitney and Holly enjoyed atour of Charleston’s famous Market i Fimmtid
District aswell asawalk along The Battery. In Hampton on June . I—-. =
25th, the girls were joi n_ed by Anna Dicks and a close friend for the 2 Commissioner Hugh Weathers and his wifejoined Holly for the calaGrifin erioyer her ri;iei
hour parade from Varnville through Hampton. Thanks goodness for a River Dogs Gamein Charleston, SC.
covered carriage. : -

| —

n the Pageland Parade with Holly.

July 1st started at 4:00am with an early morning appearance on the
Curtis Wilson Show, WLTX in Columbia. Not only did Holly prepare a
recipe, but she also joined Curtis and the Generd Manager of the Blow-
fish Baseball Team in a hotdog eating contest. 1t was almost too close

to call between Holly and Curtis, but Curtis pulled off thewin. From <
there it was on to Magic 95.5 and the “Woody” Show in Cayce. Later i i =
in the afternoon Holly visited Scotty Sandifer and Family at Sandifer Anna Dicks and friend enjoyed riding in the Hampton Parade

Farms, Hamilton Dicks and Family at F.H. Dicks, and Stevie Still. with Holly.

Field Day in Blackville was held on July 7th. Holly enjoyed go-

ing out into the field and sampling all of the melons. Gilbert Miller
was happy to see Holly as well as NC Watermelon Queen, Alycia
McLamb. Asusual, the lunch was delicious and Gilbert had another
very successful turnout.

Blair Boozer, 2010 SCWQ, filled in for Holly at the Grand Opening ;
of the new SC Farmers Market on July 9th. Even though the day was Holly J. oyed ena.ning and spending timewith
hot the turnout was large and the melons flew off of thetable. Brad the folksin Ehrharct.

Boozer and Sonny Dickinson did a great job of organizing this event. =

The Pageland Watermelon Festival was held on July 15th-16th. Holly
loved having Billy Jenkins' granddaughter, Carla Griffin, join her for
the parade that was held in downtown Pageland. Carlawas alittle pro
waving to the crowds.

Another road trip took usto Fair Bluff, NC for the Fair Bluff Water-

o gl
melon Festival on July 22nd-24th. Holly enjoyed visiting with Alycia . . . .
St 1 Mark Will at Will F i
McLamb and riding in the parade. \We were aso treated to adelicious g brioses I:awdtgr:,agcs. ST rolly mess Clmwgl;g;nc é’fm’g[.’ab" Suemey e

luncheon and fabulous watermel on sherbet. ThanksAlyciaand Sue S
for inviting usto this event. e [
August 1t had Holly in Clemson for the Bob Schuster Radio Show.

We also traveled to Ehrhardt on August 19th-20th where Holly partici-
pated in the Schutzenfest Festival, parade and luncheon. Benny Hughes
and Rusty Kinard joined usfor the luncheon. Holly ended the month of
August by serving watermelons to the USC Gamecocks, the Clemson
Tigers, the Furman Paladins, and the Presbyterian Blue Hose.

New Furman Paladin Coach, Bruce Fowler, enjoyed having the

We are looking forward to many more eventsin September and Octo- watermelon folks visit the campus.
ber. What afantastic watermelon season this has been!
Ann Bryant
S.C. Promotions Coordinator
864-303-3995
abryant028@charter.net
ann.bryant@furman.edu ;
— . — % ! The Presbyterian football team enjoyed having Holly back on
- : — . Gilbert Miller in Blackville, SC with NC Queen campus and cutting melons for the team.
%ﬂ .\., e AlyciaMcLamb and Holly.

e t
i - -
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® Labels for all Produce
® Multiple Traceability Options

® Label Printers & Software and Case Labels
® Pallet Labels

Call us today to see how we can help you!

MEI Labels

www.MelonTrace.com www.meilabels.com
Item Level Traceability 1-800-883-2176

Summer Keylon
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Texas Report

Greetings from the Texas Watermel on Association.

On July 1-2 Queen Veronica promoted WATERMEL ONS at the
MARKET STREET SUPER MARKETS in the Dallas, Fort Worth
area. They were great promotions, and we were sponsored at
United by the National Watermelon Promotion Board.

On July 15-16, the National Watermelon Promotion Board also
sponsored us at the SAMS WHOLESALE in Fort Worth, Texas
for 2 days. Thiswas our first promotion at a SAMS WHOLE-
SALE, and it was great.

On Labor Day weekend we spent Saturday at the Yoakum County
Watermelon Festival in Plains, Texas.

This is always a fun promotion in watermelon country, Thank you
to Anderson Produce, and McWhirter Farms for this fun promo-
tion, and a special thanks to the McWhirter Farms for the wonder-
ful dinner following on the eve of the festival.

TEXAS WATERMELON ASSOCIATION CONVENTION
JAN. 19-22, 2012

OMNI HOTEL

AUSTIN, TEXAS

TELEPHONE:

1-800-THE-OMNI » 1-800-843-6664 OR 512-476-3700

Convention Chairman Brandon Henderson- telephone
956-821-6571

There will be a golf tournament early morning on Thursday 19th.

To the Texas Watermel on Association Board Members, Vendors,
and all members, YOU ARE THE BEST.

I have enjoyed working with you these some 30+ years. | do not
believe that you ever said no to me on anything | asked of you.
Actually | began this journey with the Texas group in 1972, asa
member, then coming aboard as secretary | believein 1981, at the
reguest of Joe Mark Mahan whom alot of you know, a water-
melon grower in days gone by....It has been awonderful and great
experience for me.

Also, thanks to the National Watermelon Association, a great
organization, bringing everyone together to promote our great
watermelons, THANKS, Bob, for all you do.

To the National Watermelon Promotion Board, You are great, got to
be the best around... Please allow me to introduce you to the New
Texas Watermelon Association Secretary, Queen Coordinator:

.+ TheRoundup drink

Barbara Duda qaecia!—pineeppla
wherée'sthe water-

1805 Sundance St. | melon?
Palmhurst, Tx 78773 : vy

956-519-7497

M obile 956-605-7636

e-mail: bcduda62@yahoo.com

Avaenjoying the
watermelon.

Just to let you know . . . . Pamhurst isin the McAllen, Texas
Area.... Barbarais aretired school teacher, and she will bring so
much to the Association. Might just add, she isthe mother of past
2004 Texas Watermelon Queen and 2005 National Watermelon
Queen, Stephanie Duda.....

Thank you. Wanda......

Wanda L etson

Texas Watermelon Association
P. O. Box 903

Weatherford, TX 76086
melonred@sbcglobal .net

e — — — Thank you Connie for always remembering the queen.
&\ .
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Made to fit your
watermelons.

You work tirelessly to make sure that your customers receive nothing less
than exceptional quality. You deliver time and time again. Rest assured,
when it comes to your packaging, we will have your back.

Corrugated Containers | Produce Bins | Solid Fibre Slip Sheets | Liquid & Solid Bulk Containers

Visit us online. Discover what we can do for you.
Call or email a representative today.

Product info: info@longfibre.com
Phone toll free: 877.734.9321
TRUE CRAFT longviewfibre.com
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Western Report

wesjerre
watermelon

ASSOCIATION

It’s that time of year again when the cool air starts to blow and the color of the
leaves begin to change, signifying the end of the domestic watermel on season.
Please don’t forget that watermelons can be enjoyed 365 days ayear though! As
we prepare and plan for the coming year, the new season will offer opportunities
to build new relationships within the organization and industry. Each member
will be given the chance to gain new insight improving your business and the in-
dustry as awhole.

Have you visited our website lately... www.westernwatermelon.org? The web-
site has so much to offer including recipes, fun facts and pictures of past events.
Thisisalso agreat way to find out what events are coming up soon on the calen-
dar. Our annual Western Watermel on Association convention will be held at the
Monte Carlo Hotel in spectacular Las Vegas, NV on January 14, 2012. The pur-
pose of our convention isthreefold. First, to bring together growers, shippers,
distributors and related service providers to the watermelon industry in arelaxed
environment that allows for the free flow of information and exchange of ideas.
Second, to offer guest speakers that will provide attendees with an informative
and educational experience. Last but not least, to have fun... you will bein Ve-
gas! Please come and join us!

For more information on the Western Watermel on A ssociation,
please visit our website at www.westernwatermel on.org

i
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Gibson Produce
and Watermelon Sales

Vero Beach, Florida
877-569-4268
gibsonproduce@att.net

BUNMBLEBEES

"NATURE'S PERFECT POLLINATOR"

Guaranteed Availability
Pollinates in the Cold, Rain, and wWind

Reared to Order and Delivered to your Door
Full Service Technical Support Staff

The Only Commercial Bumblebee Produced in the
United States!

KOPPERT BIOLOGICAL SYSTEMS, INC.

www.ABetterBee.com

INnfo@KoppertOnline.com
1-800-928-8827
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JIEWS

continued

What Do Consumers
Say -“Without Being
Asked?”

We have an intriguing idea that we would like to explore,
with your help.

Many of our member companies (farmers, packers, ship-
pers, etc.) periodically receive ‘unsolicited’ |etters and/or
emails from consumers that are passionate about their
‘positive’ experience with watermelon. Those consumers,
our ultimate customers, felt so good about their experi-
ence that they took the time to write aletter (or email)
and mail it to your business.

Many of your companies have received |etters as we just
described. Our question is ..... Would you consider shar-
ing a copy with us?

Note - - - We are NOT interested in creating a contest

- - - that would eliminate the spontaneity that these unso-
licited letters provide and turn them into a contest entry.
What we truly wish to accomplish isto reveal the passion
and positive experience that some letters express.

If you would consider helping us, it isasimple process
..... Send us a copy in the mail, or by fax or viaa scan
through email.

At the end of every day, week. month and season, the
‘consumer’ and how they purchase, use and feel about
our crop iswhat truly matters. We would like to recog-
nize some of those consumers in the future and share
their passion and experience. Positive letters can be
contagious and spread like wild fire. After al, consumers
are the true customer for al of us.

Thank you for your consideration. \We appreciate it very
much.

Appeals court shoots
down Virginia’s
healthcare challenge

A federal appesls court dismissed one of the highest-profile
challengesto President Obama's healthcare reform law.

The 4th Circuit Court of Appeals said VirginiaAttorney
General Ken Cuccinelli doesnot have alega right to sue
over the law’s requirement that most people buy insurance.
The court vacated alower court’sruling in the case and
instructed the lower court to dismiss the suit. The Supreme
Court isalmost certain to have thefina say on whether the
coverage mandate is congtitutional. Most legal observers ex-
pect the court to hear arguments during the term that begins
in October, and rule in the summer of 2012.

The 4th Circuit'slong-awaited decision isn't a huge sur-
prise. Those who attended ora argumentsin the suits said
the judges seemed skeptical of the mandate's critics. All
three of the judges who heard the case were appointed by
Democratic presidents, and two were appointed by Obama.

The mandate has amixed record in federal appeals courts.
The 6th Circuit upheld the requirement in a June deci-

son, while the 11th Circuit, which heard the high-profile
challengefiled by 26 state attorneys general, ruled that the
mandate is uncongtitutional. Unlike those 26 states, Cucci-
nelli sued on the grounds that enforcing the mandate would
violate Virginialaw. As Congress moved closer to passing
healthcare reform, Virginia enacted alaw that says state
residents can’t be forced to purchase insurance.

But the 4th Circuit panel said Virginiadoes not have stand-
ing to sue over the mandate because it lacks a“ personal
stake” intheissue. The judges seemed concerned during
oral arguments that allowing his suit to proceed would
essentialy allow the states to exempt themselves from what-
ever federal laws they might choose.

H-2A continued from page 21

on site 365 days per year but employers will just need
to figure out how to run two or three or four different
crews throughout the year to ensure they are always
covered in terms of aworkforce.

3. The current H-2A program has a slow, bureaucratic
labor certification process through the U.S. Depart-
ment of Labor.

0 Since thereis a chronic shortage of agricultural work-
ers, HARVEST establishes alabor attestation process
for agricultural employersto utilize in order to get
workers on the farm in atimely and secure manner.
With the attestation process, employers attest all recruit-
ing and other requirements have been and will be met.

o If and when the Secretary of Labor can certify that
there is an adequate agricultural workforcein a state
where an employer is seeking H-2A workers, then it
will revert to alabor certification process.

4. The current H-2A program requires employersto
pay the adverse effect wage rate, which is neither oc-
cupation nor geographic-specific.

o Thishill re-defines the adverse effect wage rate as
115% of federal minimum wage or state minimum wage
(whichever is higher) —this equal's out to about $9.15.

0 In the mean time, this bill commissions a study by
USDA on agricultural wages to see what an appropriate
occupation and geographic specific wage methodol ogy
would be to prevent the depression of U.S. farm worker
wages.

5. The H-2A program requires employersto provide
housing to H-2A workers without consideration to wheth-
er or not it isfeasible to provide employer-built housing.

o Thishill alowsfor ahousing voucher in lieu of
employer-provided housing.

6. The current H-2A program does not have a provi-
sion for border operations who use employees who
wish to cross the border each day.

0 HARVEST establishes a cross-border H-2A worker
program. Essentially the same rules apply except the

employer does not have to provide housing or a hous-
ing voucher, and no transportation either.

7. Current immigration laws prohibit someonein
the country illegally from starting to use the H-2A
program.

o This bill provides a one-time waiver for current
illegal aiensto access the H-2A program. They must
depart the country to get their visa. If they have crimi-
nal convictions they will beineligible.

COOL continued from page 5

In addition, the OIG report said AMS has not yet is-
sued any civil penaltiesto retailers, which are allowed
up to $1,000 per violation, even though these may
have been warranted in some cases.

“By analyzing the 1,005 follow-up reviewsAMS
initiated between February 2010 and September 2010,
we identified 21 retailers who had more instances of
recorded non-compliances at the time of the follow-up
than were noted in the initia visits, and whose non-
compliances repeated those noted previously,” Harden
said in the report.

“While these represent only asmall portion of the
total follow-up reviews, they do indicate the possibil-
ity that some retailers may be deliberately violating
regulations, which may regquire monetary penalties.”

The report made 14 recommendations about COOL
oversight, and the report indicates that AMStold the
OIG that the agency generally agrees with those rec-
ommendations. Jarvis said the USDA plans to enforce
fines soon on retailers who are willful violators.“ Right
now (USDA) is putting together language that will
come out in the final rule that will allow the imposi-
tion of fines,” he said.

The USDA Office of General Counsel will impose the
fines, he said. Jarvis said he could not say when the
rule will be published.

Alabama Immigration
Law Can’t Be Enforced

Alabama’s new immigration law, which gives police the
power to verify the immigration status of people stopped
for questioning, was temporarily blocked by aU.S. judge
three days before it was scheduled to take effect.

U.S. District Judge Sharon Lovelace Blackburnin
Birmingham barred enforcement of the law that includes
provisions requiring police to verify the status of people
stopped whom they suspect may be in the country il-
legally. The law also makesit a crime to knowingly rent
housing to unlawful immigrants.

Christian clergy, the federal government and the Ameri-
can Civil Liberties Union asked Blackburn to halt the
measure's enforcement. Alabama deputy attorneys gen-
eral John Neiman and Misty Fairbanks said the state has
the right to police peoplein its own borders.

“In entering this order, the court specifically notesthat itis
no way addressing the merits of the motions,” Blackburn
said in her two-page decision. The judge said she'll deter-
mine the legality of the act no later than Sept. 28 and that
her order remainsin effect until Sept. 29 or until sheissues
that ruling. Alabama Governor Robert Bentley signed the
law broadening police powers on June 9, following Ari-
zona Governor Jan Brewer in requiring local authoritiesto
identify illegal immigrants.

The law, which had been set to take effect on Sept. 1, also
requires businesses to use the federal E-Verify database to
determine whether job applicants are eligible for employ-
ment. Alabama was the fifth U.S. state to adopt laws ad-
dressing illegal immigrants, bringing it into conflict with
the federal government, which maintains that only it has
the power to do so.

“Setting immigration policy and enforcing immigration
laws isanational responsibility that cannot be addressed
through a patchwork of state emigration laws,” U.S. At-
torney General Eric Holder said in Aug. 1 press statement
announcing the federal government’s filing of alawsuit
challenging the Alabama measure.

Leaders of three Christian denominations representing
338,000 Alabama residents a so filed suit, as did the
ACLU. All three cases were consolidated before Judge
Blackburn. The U.S. Justice Department and the ACLU
argued that federal law preempts the state measure. “My
job isto decideif thisis constitutional,” Blackburn told
lawyers for both sides.

E-VERIFY continued from page 19

“The dangerous and intrusive precedent set by the hill
opens the floodgate of additional incursive and contentious
employment verification hurdles. Mission creep isthe
signature of all bureaucracies,” the groups wrote.

“After enactment of the Legal Workforce Act, employers
could soon be required to verify whether employees are
delinquent in the payment of federd, state, or local taxes,
in compliance with child support or alimony decrees, on a
terrorist watch list, or convicted or even accused of crime.”

Texas Gov. Rick Perry, aleading contender for the GOP
presidential nomination, has also attacked E-verify, say-
ing last year that it “would not make a hill of beans’ dif-
ference in what’s happening today.” The federal e-verify
proposal is sponsored by Rep. Lamar Smith (TX), chair-
man of the House Judiciary Committee. The legislation
would force all employers to screen prospective hires
through a Homeland Security Department database to
weed out those in the country illegally.

“Twenty-three million Americans are unemployed or can-
not find full-time work. At the same time, seven million
people are working illegally,” Smith said Thursday. “ These
jobs should go to American citizens and legal workers.”

Immigration rights groups have used the conservative
criticism to pounce on Smith’s proposal. “Assuming
Smith does muscle his bill out of his own committee, the
real question is, what will Speaker Boehner do?’ Frank
Sharry, executive director of America's Voice, an advo-
cacy group, said in a statement.

“Does he really want to bring forward legislation that
divides the right, hurts small business, decimates agri-
culture, and embarrasses the party’s leading Presidential
candidate?’
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AN
NEW! Fascination
quality seedless with great taste

e Attractive, red firm flesh with very small pips and e | arge size seedless; mostly 45 and 36 count

great watermelon flavor for fresh market or fresh cut
¢ Rich, deep skin color for a classy appearance e Uniform size and blocky-oval fruit shape
e Improved disease resistance with intermediate e Maturity is usually 2-3 days earlier than
resistance to Fusarium Wilt race 1 and Tri-X-313 watermelon

Anthracnose race 1

NEW! Super Pollenizer™ SP 5 varlety
the next generation

¢ Intermediate resistance to Fusarium Wilt race 1, 2,
Anthracnose race 1, and Powdery Mildew

¢ Durable, long-lasting plant with a strong root system
¢ Multi-branching lacey plant with ample male flowers

Full Count®

plants to count on

e Guaranteed Full Count delivery of your plants; back-up plants available

¢ Wide selection of preferred seedless, seeded, and Super Pollenizer varieties

¢ Nationwide network of quality transplant producers

¢ Dedicated team with over 100 years’ combined experience

¥ Full Count

Plant program
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